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We  take  the  trouble 
to  give  Mums  more  choice... 


uality  that  Mums  can  rely  on,  that's 
Griptight.  Quality  in  feeding  systems,  quality  in 
soothers,  quality  in  everything  a  baby  needs. 

More  quality  -  more  choice. 

Producing  and  developing  a  range  of 
products  that's  precisely  what  Mums  are  looking 
for,  means  taking  time  and  trouble. The  time  to 
listen  to  Mums. The  time  to  carefully  develop  and 
test  every  product,  not  only  to  meet,  but  exceed 
the  most  rigid  standards  -  including  those  of  the 
BSI.  Ultimately,  it  means  a  range  of  products 
that's  built  on  a  reputation  without  equal. 

That  reputation  is  as  strong  today  as  it's 
ever  been. 

The  market  is  even  stronger.  In  advertising, 
in  packaging,  in  point-of-sale  merchandising. 


Griptight  is  building  a  dominant  force  in  the 
marketplace,  and  what  that  means  to  you  is 
quite  simple  -  more  business. 

There's  a  superb  new  range  of  products 
that  you  could  be  profiting  from  right  now,  and 
it's  all  backed  by  an  extensive  professional  and 
retail  advertising  campaign.  It's  all  designed  to 
really  generate  business,  and 
to  find  out  how  you  could  be 
getting  your  share,  all  you 
have  to  do  is  phone 
021-414  1122. 

Cash  in  on  better 
business,  stock  Griptight  - 
and  you'll  be  certain  you're 
stocking  success. 


...and you  more  business. 

BIRMINGHAM.  COLNE.  PERSHORE,  SUNGEI  PETANI  (Malaysia).  PATTERSON  NJ.  USA. 


Made  in  the  United  Kingdom. 


RANGE  OF  PRODUCTS 


FOR  FURTHER  DETAILS 
PLEASE  CONTACT  OUR 
CUSTOMER  SERVICES 
DEPARTMENT 


It's  always  been  the  best  you  can  buy! 

Lewis  Wool!  Griptight  Limited.  144  Oakfield  Road.  Selly  Oak,  Birmingham.  B29  7EE-    Tel:  021-414  1122     Fax:  021-414  1123.    Telex:  338666. 
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e  scalp  problems  won't  come  back. 
But  your  customers  will. 


For  scalp  conditions  like  psoriasis,  dermatitis  and  dandruff,  coal  tar  shampoos  are  a  very  effective  treatment.  But 
they're  not  the  sort  of  shampoo  most  people  would  want  to  use  a  moment  longer  than  necessary.  Until  now,  that  is. 

Alphosyl  Shampoo  is  different.  It  has  all  the  strength  of  coal  tar,  but  no  unpleasant  coal  tar  smell.  It  doesn't  stain 
the  skm,  or  clothes,  or  (he  hath. 

Instead,  its  lightly  fragranced  formula  leaves  the  hair  shiny  and  easy  to  manage.  So  much  so  that  when  the 
problem  has  cleared  up,  customers  are  likely  to  come  bouncing  back  for  more.     A  1     Ml  |  I  f|  C  \f  1 

That  means  guaranteed  business  for  you,  because  Alphosyl  Shampoo  will  be  IxaJm.  11V/  Lf  1  Li 
available  solely  through  pharmacies.  We  think  you'll  agree  that  as  a  specialist 

shampoo  for  professional  recommendation,  it  belongs  exclusively  on  your  counter.        With  the  fragrance  and 

Stafford-Miller  Ltd,  Hatfield,  Herts.  ALIO  ONZ  appeal  of  a  cosmetic  shampoo. 
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COMMENT 


The  spectre  of  parallel  importing  continues  to  haunt 
pharmacy.  There  have  been  recent  prosecutions  for 
offences  relating  to  parallel  importing  and  a  pharmacist 
was  recently  reprimanded  by  the  Statutory  Committee  for 
licence  and  labelling  offences  linked  to  parallel  imported 
medicines.  And  only  this  week  Chemist  &  Druggist  has 
learnt  of  amoxycillin  capsules  and  a  slimming  preparation 
containing  phenylpropanolamine  for  OTC  use  being 
offered,  the  one  without  a  PI  licence  and  the  other  without 
a  product  licence  —  both  are  manufactured  in  Eire.  Such 
instances  serve  to  remind  pharmacists  of  the  need  for 
continued  vigilance  if  they  are  deal  in  imported  medicines. 

This  week  Dutch-based  importer  Stephar  have 
distributed  a  letter  to  all  community  pharmacists  setting  out 
what  they  believe  are  some  industry  home  truths.  Stephar 
suggest  that  pharmacists  have  lost  anywhere  from  £183 
per  year  (1,000  scripts  a  month)  to  £1,465  (8,000)  from 
their  remuneration  in  the  last  12  months  regardless  of 
whether  Pis  have  been  used  or  not.  The  figures  are  a 
salutory  reminder  of  the  cost  of  not  dealing  in  Pis  for 
professional  reasons. 

The  letter  lists  the  steps  taken  by  the  licensing 


authorities  license  and  check  parallel  imported  medicines: 
manufacturers  (assembly  only)  licences  to  cover  PI 
businesses;  product  licences  for  all  therapeutically 
equivalent  parallel  imports  PL(PI)s;  inspection  of 
manufacturing  sites  in  EEC  source  countries  and  policing 
of  activities  which  contravene  the  licensing  provision.  And 
pharmacists  will  want  to  consult  a  list  of  medicines  given  a 
PL  (PI) .  This  is  given  in  the  Chemist  &  Druggist  Reference 
Book  and  updated  in  C&D  as  new  licences  are  posted  in  the 
London  Gazette.  The  Licensing  Authority  should  help  but 
we  understand  it  is  sometimes  reluctant  to  do  so;  this  is 
most  unsatisfactory. 

Other  suggestions  in  the  Stephar  letter  include  the 
following  points:  does  the  supplier  have  product  liability 
insurance  covering  all  PI  purchases;  does  he  have  a 
selective  batch  product  recall  system  and  what  range, 
delivery  ability,  and  credit  terms  are  available.  We  presume 
that  by  being  so  forthright  Stephar  are  confident  of  their 
own  abilities.  Other  companies  need  to  be  equally  assured, 
but  pharmacists  must  make  their  own  judgments.  It  is 
essential  pharmacists  practise  diligently  to  preserve  their 
own  and  the  profession's  integrity. 
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NEWS 


PMR  delay 
indefinite 


PCC  loses  oxygen 
concentrator  tender 


Northern  Ireland  pharmacists 
have  lost  their  tender  to  provide 
oxygen  concentrator  services  in 
the  Province.  The  concession  was 
awarded  to  a  new  company, 
Medical  Therapeutics  Ltd,  on 
May  1  for  three  years. 

The  Pharmacy  Contractors 
Committee  had  tendered  in  March 
on  behalf  of  chemist  contractors. 
Installation  would  have  been 
subcontracted  to  a  company  called 
Gas  Services  Ltd,  while  on-the- 
spot  support  would  have  been 
provided  by  the  local  contractor. 

Medical  Therapeutics,  under 
general  manager  Mr  Brian  Neill,  is 
based  at  100  Sharman  Road, 


Prolonged  use  of  oral 
contraceptives  by  young  women 
gives  a  substantially  increased  risk 
of  developing  breast  cancer  at  an 
early  age,  concludes  a  large 
retrospective  study. 

Researchers  from  the  National 
Case  Control  Study  Group  based 
at  Oxford  University,  found  that  in 
women  under  the  age  of  36,  who 
had  taken  the  pill  for  more  than 
four  years,  there  was  a  highly 
significant  trend  in  the  risk  of 
breast  cancer  when  compared 
with  controls.  For  four  to  eight 
years  use,  the  relative  risk  of 
breast  cancer  was  1.43, 
increasing  to  1 . 74  for  those  using 
it  for  more  than  eight  years. 


Belfast  BT9  5HE  (tel  0232 
664404).  Managing  director  Mr 
W.C.  Flanagan  describes  it  as  a 
specialist  respiratory  care 
company  providing  home-based 
services.  Once  the  concentrator 
operation  has  got  off  the  ground 
he  hopes  to  offer  nebulisers. 

Mr  Flanagan  has  been 
supplying  concentrator  services  in 
the  Province  for  the  last  five 
years.  The  machines  were  initially 
installed  gratis  following  requests 
from  hospital  consultants. 
Currently  30-40  are  in  place  after 
the  Department  of  Health  reached 
an  interim  agreement  allowing 
consultants     to  authorise 


OCs  were  divided  into 
combined  pills  with  an  oestrogen 
content  of  at  least  50mcg, 
combined  pills  with  less  than 
50mcg  oestrogen  and 
progestogen  only  pills.  The 
estimated  overall  risk  was  found 
to  be  60  per  cent  lower  for  low 
oestrogen  OCs  than  for  high  dose. 
But  after  four  to  eight  years  use 
the  relative  risks  were  similar,  and 
few  women  have  used  low 
oestrogen  brands  for  longer 
periods,  the  researchers  say.  It 
appeared  that  progestogen  only 
pills  may  give  some  protection. 

The  study,  led  by  a  team 
including  Dr  Clair  Chilvers  and 
Professors  Pike  and  Vessey,  was 


installation  in  special  cases.  The 
Chest  Heart  and  Stroke 
Association  in  Belfast  supported 
the  programme. 

Mr  Flanagan  also  runs 
companies  in  Glasgow  and  Dublin 
which  provide  home-based 
respiratory  care  services. 

PCC  secretary  Mr  T. 
O'Rourke  is  unhappy  with  the 
DHSS'  decision  to  award  the 
tender  elsewhere.  "We  have  a 
man  on  the  ground  in  every  area 
and  would  provide  24  hour  back 
up.  It  would  have  been  best  to 
leave  the  oxygen  service  with  the 
people  who  have  provided  it  for 
the  past  40  years, ' '  he  said. 


published  in  last  week's  Lancet. 
The  May  issue  of  the  Committee 
on  Safety  of  Medicine's 
newsletter  Current  Problems 
recommends  that  doctors  should 
not  change  prescribing  practice  on 
the  evidence  currently  available, 
pointing  to  inconsistencies  in 
published  studies  and  taking 
benefits  and  risks  into  account. 

However  the  CSM  was  said  to 
be  facing  a  major  split  over  its 
advice.  According  to  the  Sunday 
Telegraph,  several  members  were 
said  to  be  furious  at  the  newsletter 
and  wanted  a  firm  stand  to  be 
taken  because  the  study  is  the 
latest  in  a  number  that  indicate 
health  risks  with  the  pill. 


Both  the  Pharmaceutical  Services 
Negotiating  Committee  and  the 
Department  of  Health  have 
conceeded  this  week  that  the 
scheme  introducing  payments  for 
residential  home  visits  and 
keeping  patient  medication 
records  will  not  be  in  place  for 
June. 

It  transpires  that  the 
Department  now  feels  that 
secondary  legislation  amending 
contractors'  terms  of  service  is 
required  to  effect  the  new 
payments  (it  was  originally 
thought  the  scheme  could  be 
introduced  via  the  Drug  Tariff). 
Since  PSNC  has  yet  to  be 
consulted  over  this,  or  advised  the 
new  regulations  are  ready,  the 
scheme  faces  an  indefinite  delay. 

PSNC  secretary  Steve  Axon 
says  he  is  extremely  disappointed 
at  the  delay,  and  PSNC  will  be 
pressing  the  Department  to 
introduce  the  arrangements  as 
soon  as  possible.  An  official  from 
the  DoH  pharmaceutical  division 
described  the  situation  as  "very 
frustrating"  and  "unfortunately 
slow". 

The  second  of  the  training 
packages,  on  monitoring  the  use 
of  medicines  in  residential  homes, 
is  likely  to  be  advertised  in  the 
pharmaceutical  Press  in  the  next 
couple  of  weeks.  Some 
companies,  such  as  Boots,  have 
instructed  all  their  pharmacist 
employees  to  apply  for  the  PMR 
package  announced  a  fortnight 
ago,  to  enable  all  their  outlets  to 
qualify  for  the  new  payments 
when  they  become  available. 


BRIEFS 


C&D  Price  Service:  Prepulsid  contains 
cisapride,  and  not  budesonide  as 
shown.  We  apologise  for  any 
inconvenience  caused. 

Revised  Notes  of  Guidance  on  the 

Selected  List  of  Drugs  scheme 
have  been  issued  by  the  Advisory 
Committee  on  NHS  drugs.  The 
price  criteria  for  indigestion 
remedies  have  been  amended. 
Liquid  antacids  without  alginates 
bear  a  maximum  cost  of  3 . 93p  per 
10ml  dose  and  for  tablets  it  is 
1.45p.  For  alginate  containing 
liquids,  the  maximum  cost  is  5.76p 
per  10ml  dose  and  4p  per  tablet. 

The  Rural  Dispensing  Committee  has 

given  permission  for  two 
pharmacies  to  open  in  East 
Tilbury  in  Essex.  Three 
applications  to  open  pharmacies  in 
the  county,  which  have  been 
granted  by  the  RDC,  are  currently 
undergoing  appeal,  at  West 
Thurrock,  Silver  End  and  Hatfield 
Peverel. 


Pill  and  breast  cancer  risks 
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'Chance  to 
regain  status' 

'he  health  White  Paper  presents 
harmacists  with  an  opportunity 
regain  the  '  'dignity  and  status  of 
rescribing  again"  for  every  day 
ilments,  if  GPs  take  on  many  of 
he  clinical  and  pathology  services 
t  present  run  by  hospitals. 
Jnless  pharmacists  seize  this 
social  objective"  then  the 
ecline  in  their  professionalism 
n\\  continue  apace. 

The  decline  began  in  the  early 
9th  century  when  apothecaries 
)st  the  right  to  charge  for  giving 
nedicinal  advice,  according  to 
'rofessor  M.  Salkind,  professor 
f  general  practice  at  the  Medical 
hoolsofSt  Bartholomew's  and 
he  London  Hospital,  who  gave 
he  annual  address  of  the  College 
f  Pharmacy  Practice  on  May  4 .  It 
ad  accelerated  in  the  last  20 
ears  when  compounding  skills 
lad  been  forfeited  to  "factory 
harmacists",  and  had  been 
ndorsed  by  the  advertising  of 
nedicines. 

Medicine  advertising 
ombarded  patients  and 
gitimised  their  role  in  the  choice 
f  drugs.  It  further  removed  the 
irofessional  element  for  the 
harmacist  by  encouraging  self- 
election.  "The  symbols  of  the 
harmacist 's  ability  to  heal  are 
emoved.  What  is  left  is  hardly 
rofessional,"  said  Professor 
alkind. 

He  gave  the  results  from  a 
urvey  by  Felicity  Smith  from  his 
lepartment,  which  analysed  the 
ypes  and  quality  of  health  advice 
ipven  by  community  pharmacists. 
rhey  were  found  to  have  to 
espond  to  a  very  wide  range  of 
ymptoms  and  did  so  satisfactorily 
n  75  per  cent  of  cases.  A  partial 
reakdown  of  the  patient 
nterview  results  give  the 
)harmacists'  explanation  as  better 
han  satisfactory  in  40  per  cent; 
nstruction  at  54  per  cent;  safety 
lement  at  57  per  cent;  referral  at 
)8  per  cent;  communication  at  56 
)er  cent,  and  health  prevention  at 
4  per  cent. 

Professor  Salkind  said  the 
urvey  showed  pharmacists 
njoyed  their  advisory  role  and 
hat  the  public  were  happy  to 
onsult  the  profession.  But  he  said 
urther  training  and  better  student 
election  was  needed.  "There  is 
hen  no  reason  why  the 
pharmacist  should  not  give  a  full 
idvisory  role". 

Another  survey  quoted 
howed  there  were  ten  symptom 
equests  a  day  at  the  average 
pharmacy  with  convenience  the 
najor  factor  in  the  service .  "This 
epresents  a  huge  amount  of 
brimary  health  care  given  by 
harmacists  throughout  the 
ountry,"  said  Professor  Salkind. 


DoH  consults  on  POM 
to  P  changes 


The  Medicines  Control  Agency  is 
proposing  to  exempt  certain 
ibuprofen,  dextromethorphan  and 
mebendazole  preparations  from 
Prescription  Only  control. 

The  MCA  is  also  proposing  to 
allow  optometrists  to  supply 
chloramphenicol  eye  ointment  and 
eye  drops,  and  to  allow  first  aiders 
on  oil  rigs  to  administer  POMs  by 
injection. 

Following  a  request  from  the 
Royal  Pharmaceutical  Society,  it  is 
proposed  that  the  maximum  dose 
of  400mg  specified  for  ibuprofen  in 
the  POM  Order  be  deleted  but 
that  the  maximum  daily  dose  of 
l,200mg  should  remain.  This 
would  exclude  from  POM 
requirements  oral  controlled- 
release  preparations  for  use  in 
rheumatic  and  muscular  pain, 
backache,  neuralgia,  migraine, 
headache,  dental  pain, 
dysmenorrhoea,  feverishness  and 
symptoms  of  colds  and  influenza. 

The  Committee  on  Safety  of 
Medicines  has  recommended  that 
certain  controlled-release 
preparations  of 
dextromethorphan  should  be 
exempt  from  POM.  The  proposal 
is  to  exempt  those  with  a 
maximum  dose  equivalent  of 
30mg  dextromethorphan  and 
maximum  daily  dose  of  75mg.  The 
maximum  dose  and  daily  dose  for 


internal  preparations  other  than 
controlled  release  would  remain. 

It  is  also  proposed  that  single 
oral  dose  packs  of  mebendazole  j 
not  exceeding  lOOmg  should  be 
excluded  from  POM  for  the 
treatment  of  enterobiasis. 

The  British  College  of 
Optometrists  is  concerned  that 
the  range  of  POMs  available  for 
their  use  is  no  longer  adequate, 
particularly  the  antibacterials 
available  for  prophylaxis  and 
emergencies.  Mafenide  and 
sulphafurazole  are  no  longer 
available  and  there  are  doubts 
about  the  continuing  efficacy  of 
sulphacetamide.  The  MCA  is 
therefore  proposing  to  allow 
optometrists  to  sell  or  supply 
chloramphenicol  1  per  cent  eye 
ointment  and  0.5  per  cent  eye 
drops  in  the  course  of  their 
professional  practice  and  in  an 
emergency. 

Other  proposals  would  allow 
"rig  medics"  to  administer  POM 
medicines  by  injection  but  only  to 
people  on  the  oil  rig.  This  would 
bring  "rig  medics"  into  line  with 
owners  and  masters  of  ships. 

Interested  organisations  are 
invited  to  comment  on  the 
proposals  before  June  30  to  P.J. 
White,  MCA,  Department  of 
Health,  Market  Towers,  1  Nine 
Elms  Lane,  London  SW8  5NQ. 


Drug  budget  reassurance 


Indicative  drug  budgets  could  lead 
to  GPs  incurring  financial 
penalties,  but  would  not  prevent 
patients  from  securing  the  drug 
treatment  they  require,  Kenneth 
Clarke,  the  Health  Secretary, 
assured  the  Commons  last  week. 

He  forecast  that  the  successful 
conclusion  of  the  negotiations  on  a 
new  contract  for  GPs  meant  that 
there  would  be  an  improved 
atmosphere  for  discussing  the 
implementation  of  the  proposals  in 
the  NHS  White  Paper. 

Mr  Clarke  explained  that 
indicative  drug  budgets  were 
intended  to  be  an  indication  to  a 
GP  of  what  it  was  believed  his 
prescribing  costs  ought  to  be  if  he 
followed  good  clinical  practice. 
However,  if  he  overprescribed  he 
would  be  asked  why  and  required 
to  justify  his  action  to  an 
independent  doctor. 

Mr  Clarke  said:  "  If  he  cannot 
justify  his  action  it  is  possible  that 
he  will  suffer  financial  penalties  to 
his  own  pocket  in  his 
remuneration. 

He  emphasised  that  in  no 
circumstances  would  a  cash  limit 


be  placed  on  a  GP's  drug  budget 
so  that  he  was  not  able  "to 
prescribe  for  his  patients  so  they 
can  get  their  prescription 
dispensed  at  the  chemist". 
■  There  have  been  no  referrals  of 
GPs  for  over-prescribing  in 
England  under  Regulation  16  of 
the  NHS  (Service  Committees 
and  Tribunal)  Regulations  since 
1974,  when  the  regulations  came 
into  effect,  Health  Minister  David 
Mellor  said  in  the  Commons. 


Doxycycline  lOOmg  capsules  and 
nifedipine  5mg  capsules:  These 
preparations  were  added  to  Part 
VIII  of  the  Drug  Tariff  with  effect 
from  May.  Some  contractors  are 
experiencing  supply  problems  and 
DoH  have  agreed  to  PSNC's 
request  that  the  inclusion  of  these 
items  be  postponed  until  June  1. 
Contractors  are  asked  to  endorse 
prescriptions  appropriately  to 
ensure  correct  payment  and  avoid 
reference  back.  PSNC  reminds 
contractors  that  increased  rota 
fees  operate  and  should  be 
claimed  from  April  1 . 


Scots  to  get 
3.6p  more? 

Scottish  contractors  will  get  3.6p 
per  item  more  than  their 
counterparts  in  England  and 
Wales,  claims  acting 
Pharmaceutical  General  Council 
chairman  Graeme  Millar. 

If  projections  by  the  PGC  and 
PSNC  are  correct  the  proposed 
payments  are,  he  says: 


England  and  Wales  Scotland 

Fees  £364.  lm  £35.  lm 

93. 6p  per  item  90p  per  item 

On-cost  £107. 6m  £13. 6m 

27. 6p  per  item  34.8  per  item 

Total  121. 2p  per  124. 8p  per  item 
item 

Scripts  389.2m  39m 

The  differences  between  the 
two  sets  of  figures  results  from 
differing  estimates  of  the 
increases  in  prescription  volume 
and  ingredient  costs. 

Mr  Stephen  Woods,  who  is 
leading  a  campaign  on  behalf  of 
larger  contractors,  claiming  the 
new  fee  scales  discriminate 
against  them,  says  the  figures, 
published  in  a  recent  PGC 
newsletter,  "make  no  sense  at  all, 
especially  for  those  doing  over 
4 ,000  items  a  month" . 

Mr  Wood  is  now  pursuing  his 
protest  through  political  channels. 
He  claims  to  have  letters  of 
support  from  contractors  who 
collectively  dispense  30  per  cent 
of  prescriptions  in  Scotland,  and  is 
approaching  local  Conservative 
MPs.  A  meeting  has  also  been 
requested  with  the  Scottish 
Health  Minister  Michael  Forsyth. 

' '  Realistically  I  do  not  think  the 
fee  scale  will  be  changed  this 
year,"  Mr  Wood  said  this  week. 


IPU  campaign 

The  Irish  Pharmaceutical  LInion's 
"Ask  your  pharmacist  about  your 
medicines"  campaign  in  March 
secured  £80,000  worth  of 
newspaper  publicity  for  an  outlay 
of  £7,000. 

The  campaign  ran  for  a  month 
and  started  with  two  days  of  radio 
advertising  at  peak  times.  Press 
releases  were  sent  to  50 
provincial  newspapers  and  32 
carried  stories  about  the 
campaign.  On  March  15  The  Irish 
Independent  published  a  16-page 
supplement  on  pharmacy  and  the 
profession,  sponsored  by  industry 
advertising. 

The  cost  of  this  coverage, 
based  on  advertising  rates  in  the 
newspapers  concerned,  would 
have  been  £80,000. 

Pharmacists  displayed  colour 
posters  and  handed  out  "Do's" 
and  "Don'ts"  leaflets  with 
dispensed  medicines. 
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CDA  to  cover  reading 
glasses  sales,  says  NPA 


Queen's  to 
lose  two 
professors? 

There  are  no  guarantees  that 
Professors  D'Arcy  and  Grigg  will 
be  replaced  at  the  School  of 
Pharmacy,  Queen's  University  of 
Belfast,  when  they  leave  at  the 
end  of  this  academic  year. 

Director  Professor  Li  Wan  Po 
says  if  the  professors  are  not 
replaced  the  teaching  ability  of  the 
school  could  be  weakened.  The 
departure  of  Professor  D'Arcy, 
combined  with  other  recent  staff 
changes  means  the  school  is  short 
of  pharmacologists.  The  workload 
transfers  to  short  term  staff. 

C&D  understands  that  the 
University  believes  the  school  of 
pharmacy  is  over-funded, 
although  Professor  Li  Wan  Po 
says  the  decision  not  to  appoint  a 
second  professor  is  a  result  of 
Government  cuts.  The  second 
seat  has  been  established  for  only 
three  years. 

However  there  is  hope  that 
the  pharmacy  practice  unit  set  up 
with  funding  from  the  Nuffield 
Foundation  at  the  beginning  of  this 
year  could  eventually  provide  for 
another  professorial  post. 

Professor  Grigg  is  moving  to 
another  post  on  the  mainland, 
while  Professor  D'Arcy  is  retiring 
to  Cambridge  (see  p592). 

Pharmacy  student  intake  rose 
from  45  to  55  this  year,  and  no 
problem  is  anticipated  in 
maintaining  this  level. 

Custody  for 
theft  charge 

Two  men  charged  with  armed 
robbery  at  a  South  East  London 
chemist  five  weeks  ago  were 
further  remanded  in  custody  for  a 
week  at  Camberwell  Magistrates 
Court,  South  East  London  last 
Thursday. 

Edward  Upstill,  aged  27,  a 
labourer,  and  John  Griffiths,  aged 
35,  unemployed,  are  accused  of 
robbing  Mr  Tennyson  Stanford  of 
his  wallet,  credit  cards,  and  about 
£100  cash  at  The  Chemist  Shop, 
Vestry  Road,  Camberwell  on 
March  31. 

They  were  also  accused  of 
having  an  imitation  firearm  with 
intent  to  commit  robbery  at  the 
time  of  the  alleged  offence.  Both 
also  faced  eight  further  charges 
relating  to  three  other  alleged 
armed  robberies  and  one 
attempted  armed  robbery  in 
South  East  London. 

They  made  no  application  for 
bail  during  the  brief  hearing. 


The  Chemists  Defence 
Association  is  to  cover  OTC  sales 
of  reading  glasses. 

The  Board  of  the  National 
Pharmaceutical  Association 
agreed  at  its  April  meeting  that 
they  were  a  normal  part  of 
pharmacy  business  and  is  to 
change  the  CDA  rules.  However, 
an  additional  premium  would  still 
be  required  if  a  member  wished  to 
test  sight,  dispense  prescriptions 
or  offer  other  specialist  optical 
services. 

Louise  campaign  Media  coverage  had 
been  excellent  and  Tanya  Turton 
(public  relations  officer)  said  the 
radio  doctor  on  the  Jimmy  Young 
programme  had  featured  the 
campaign,  as  had  Radio  4's  "You 
and  Yours"  and  "Punters" 
programmes.  Plans  were  afoot  for 
a  slot  on  "Streetwise",  part  of 
Channel  4's  breakfast-time 
programme.  The  Board 
congratulated  Mrs  Turton  on  the 
success  of  the  campaign. 
Phamtacy/GP  referral  notes  The  Board 
approved  the  initiative  of  Noel 
Baumber,  secretary  of  the 
Lincolnshire  Pharmaceutical 
Committee,  in  seeking  to  promote 
the  use  of  a  pharmacy  referral 
note  which  a  pharmacist  would 
hand  to  any  customer  he  was 
advising  to  visit  a  doctor.  It  would 
give  the  reason  for  concern  and 
record  any  advice  already  given. 

The  Board  agreed  to  offer  the 
forms  to  members  once  the  layout 


At  the  April  meeting  of  the  Council 
of  the  Pharmaceutical  Society  of 
Northern  Ireland  the  following 
applications  for  registration  as 
students  were  approved: 
Derek  John  Clark,  Main  Street, 
Bessbrook,  Newry,  co  Down 
Ian  Michael  Gabbie,  Mourne 
View,    Ballymaleddy  Road, 
Comber ,  co  Down 
Lynne  Margaret  Gallagher,  12 
Queens  Crescent,  Carryduff,  co 
Down 

Lesley  Jane  Gordon,  220 
Glassdrumman  Road,  Annalong, 
co  Down 

John  Francis  Kelly,  47  Saintfield 
Road,  Belfast 

Andrew  James  Moody,  7 
Rowallen  Drive,  Ballymena,  co 
Antrim 

Eamon  Francis  Mullaney,  42 
Osborne  Drive,  Belfast 
Dermot  McCusker,  21  Kinallen 
Road,  Ballyward,  Castleward,  co 
Down 

Karen  Francis  Mclvor,  52 
Willowbank  Gardens,  Belfast 
Helen   Elizabeth   Seeds,  26 
Downshire  Park  North,  Belfast 
The  application  of  Miss 


and  details  had  been  finalised  with 
the  Royal  Pharmaceutical  Society. 
Industrial  relations  experts  In  October, 
the  Secretary  for  Employment 
will  appoint  new  lay  members  to 
Industrial  Tribunals  and  has  asked 
the  NPA  for  names  of  candidates 
before  the  end  of  May.  Anyone 
interested  should  contact  NPA 
director  Tim  AstilJ. 
NPA  support  KSS  In  view  of  the 
opposition  to  Sunday  opening 
expressed  by  a  large  majority  of 
NPA  members,  the  Board 
decided  to  continue  its  financial 
support  of  the  "Keep  Sunday 
Special"  campaign.  Members 
would  be  invited  to  make 
individual  contributions. 
Shopping  centres  —  unfair  competition 
The  Board  was  concerned  that 
High  Street  pharmacies  seemed 
to  be  "subsidising"  competitors 
setting  up  in  new  out-of-town 
shopping  complexes.  Existing 
businesses  were  paying  full  rates 
to  subsidise  newly-opened 
competitors  in  development 
areas.  The  Board  decided  to  draw 
the  matter  to  the  attention  of  the 
National  Chamber  of  Trade  and 
elicit  support  from  other  retail 
organisations. 

Safer  caps  NPA  members  were  still 
complaining  about  cut  fingers,  so 
the  Board  is  to  write  again  to 
manufacturers  of  children's 
antibiotics  to  say  that  the 
dangerous  bottle  caps  should  be 
replaced  as  a  matter  of  urgency. 


Kathryn  Elizabeth  Jones  for 
reciprocal  agreement  was 
granted. 

The  following  applications  for 
registration  as  pre-registration 
tutors  were  granted: 
Mr  Moore,  18  Regent  Street, 
Newtownards 

Mr  N.  Gordon,  23  New  Street, 
Donaghadee 

Mr  L.M.  Lowry,  2  Rostreyor 
Road,  Hilltown,  Newry,  co  Down 

The  secretary  reported  on  the 
annual  dinner  and  election  of 
officers  of  the  Lurgan,  Portadown 
and  Armagh  Branch.  Officers  for 
1989/1990  are:  chairman  Mr  R.E. 
Cregan;  vice-chairman  Mr  N. 
Graham;  committee:  MrM.V.A. 
Napier  and  Mr  M.  Sherman.  The 
secretary  was  delighted  to  receive 
a  donation  of  £60  for  the 
Benevolent  Fund. 

During  the  month  a  meeting 
had  been  held  with 
representatives  of  the  Association 
of  District  Committees.  Dr 
Maguire  explained  the  training  and 
testing  requirements  for  anyone 
setting  up  cholesterol  or  blood 
pressure  monitoring  systems. 


Over  100 
hospitals  want 
to  opt  out 

Well  over  100  hospitals  have  j 
expressed  an  interest  in  taking  up 
self  governing  status  within  the 
NHS,  Secretary  for  Health 
Kenneth  Clarke  said  this  week. 

Monday  was  the  deadline  for 
hospitals  to  tell  district  health 
authorities  whether  they  would  be 
interested  in  opting  out  of  the 
Health  Service  under  the 
Government's  proposals.  By  the 
end  of  May,  that  recent 
information  will  be  passed  to  the 
Regions  and  to  the  Department  of 1 
Health.  But,  explains  the  DoH, 
that  does  not  preclude  hospitals 
that  have  missed  the  deadline 
from  opting  out. 

It  will  probably  be  1991  before 
any  NHS  hospitals  take  on 
independent  status. 


Records  code 

A  proposed  voluntary  code  of 
practice  to  encourage  doctors  to 
let  patients  see  their  medical 
record  is  "massively 
inadequate",  according  to  the 
Campaign  for  Freedom  of 
Information. 

The  Department  of  Health  is 
circulating  for  consultation  a  draft 
code  of  practice,  agreed  with  the 
British  Medical  Association.  The 
code  says  health  professionals 
should  normally  meet  patients' 
expectations  for  information  by 
full  discussion  but,  if  still  not 
satisfied,  patients  must  be  allowed 
to  see  information  recorded  about 
them.  The  Campaign  complains 
that  there  is  no  mechanism  for 
enforcing  the  new  code. 


Stop  press 

The  Council  of  the  Royal 
Pharmaceutical  Society,  meeting 
this  week,  issued  the  following 
statement  as  C&D  went  to  press. 

"The  Council  has  considered 
the  discussion  at,  and  the  outcome 
of,  the  special  general  meeting 
held  on  April  9  and  has  decided  to 
take  no  action  on  its  proposals 
relating  to  practice  procedures 
covering  supervision  of  dispensing 
until  the  whole  topic  has  again 
been  studied." 

Since  a  new  Council  will 
convene  next  month,  it  is  believed 
the  existing  body,  which  has 
suffered  a  vote  of  "no 
confidence",  did  not  want  any 
decision  it  took  to  be  binding  on  its 
successors. 
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Heinz  advise 
on  babymeals 

Heinz  are  advising  retailers  about 
arrangements  for  replacing  stocks 
of  baby  meals  with  new  security- 
sealed  packs  (last  week  p753). 

Independents  are  being  asked 
to  return  their  stocks  of  unsleeved 
jars  of  Heinz  babymeals  through 
their  normal  source  of  supply,  for 
credit  and  exchange  with  the  new 
plastic-sleeved  jars,  which  will  be 
shipped  from  May  15  and  should 
be  with  wholesalers  next  week. 


June  hearing 
for  Sawtry 

The  re-hearing  of  the  appeal  by 
dispensing  doctors  in  Sawtry 
against  the  decision  of  the  Rural 
Dispensing  Committee  to  allow 
pharmacist  Bhupendrakumar 
Lakhani  to  open  a  pharmacy  in  the 
village  has  been  set  for  June  5-6. 

Last  week  Mr  Lakhani 
obtained  leave  for  a  judicial  review 
following  a  decision  by 
Cambridgeshire  FPC  to  rescind 
his  contract.  The  FPC  was 
advised  that  it  was  without  effect 
following  an  earlier  High  Court 
decision  that  the  appeal  procedure 
had  been  conducted  incorrectly. 

Treasury  solicitors  and 
lawyers  acting  for  the  GPs' 
practice  reached  an  out  of  court 
settlement  whereby  the  appeal 
would  be  reheard. 

FPC  administrator  Mr  B. 
Salter,  who  feels  the  FPC  is 
caught  between  two  stools  in  any 
action  it  may  take,  hopes  the 
Secretary  for  Health  will  deal  with 
the  matter  expeditiously. 

The  outcome  of  the  dispensing 
dispute  at  Writtle  is  not  expected 
until  early  June.  A  re-hearing  of  a 
pharmacist's  application  to  open 
there  took  place  in  March. 


Quacks 
beware 

There  is  a  growth  in  quackery  and 
false  pseudo-scientific  claims, 
which  prey  on  the  increasing 
public  concern  about  health, 
according  to  the  Campaign 
Against  Health  Fraud. 

The  group  was  launched  this 
week  to  protect  the  public, 
especially  the  ill  or  depressed, 
against  such  exploitation.  The 
Campaign  aims  to  highlight 
fraudulent  practice  and  provide  a 
panel  of  experts  to  assess  health 
claims  independently. 


TOPICAL  REFLECTS 


Technical 
underpinning? 

I  have  had  a  lovely  letter 
from  Mrs  Ann  lies,  senior 
pharmacy  technician,  Drug 
Information  Department, 
Gloucester  Royal  Hospital. 
She  has  responsibility  for 
allergy  patch  testing  and 
found  my  comment 
regarding  the  lack  of 
information  on  ingredients 
on  the  labels  of  deodorants 
and  antiperspirants  struck  a 
chord.  She  gave  some 
useful  information  on 
products  which  were 
aluminium  free  and,  more 
helpful  still,  the  name  of  the 
body  which  can  give  full  information  on 
products  containing  other  allergens  which 
may  cause  patient  reaction  or  sensitivity. 

Last  year  she  spoke  to  the  Cosmetic, 
Toiletry  and  Perfumery  Association  ("a 
ready  source  of  information")  about 
aluminium-containing  products.  They  told 
her  then  that  they  know  of  no  aluminium- 
free  antiperspirant,  but  indicated  that 
Slazenger  body  spray  and  deodorant  stick, 
Fenjal  body  spray  and  Weleda  spray  and 
Trust,  did  not  contain  aluminium  salts.  She 
also  offered  hints  to  people  who  want  to 
continue  using  an  antiperspirant. 

1  Irritation  may  be  reduced  if  it  is  used 
only  at  night  onto  dry  skin. 

2  Products  formulated  with  absolute 
alcohol,  rather  than  aqueous  bases, 
should  cause  less  irritation,  eg 
Odaban,  Anhydrol  Forte,  Driclor  and 
Hyperdrol. 

Thank  you,  Mrs  lies!  I  am  sure  many 
pharmacists  in  general  practice  will  find 
this  information  useful.  I'm  intrigued  to 
have  contact  from  someone  directly 
involved  with  patch  testing.  With  a 
background  in  homoeopathy,  and  having 
formerly  worked  with  a  practitioner  who 
specialised  in  the  treatment  of  allergy  by 
desensitisation,  I  find  myself  wondering 
how  treatment  is  undertaken  today. 

With  Bencard  no  longer  supplying 
their  specialised  treatments  it  must  be 
much  more  difficult.  Apart  from  skin 
irritation,  the  incidence  of  asthma,  now 


increasing,  is  thought  by 
many  to  be  due  to  the 
presence  in  air  of  naturally 
occuring  agents  like  house 
dust  mite  and  pollen. 
Treatment  with  aerosols  of 
salbutamol  or  steroids 
undoubtedly  eases  the 
symptoms,  though  the 
incidence  of  heart  failure  in 
such  patients  makes  you 
wonder  if  the  current 
favoured  treatment  is 
better  than  the  possible  risk 
in  GP  administration  of 
desensitising  injections? 
Asthma  caused  by  house 
dust  mite  can  be  almost 
completely  avoided,  for 
example,  if  the  mattresses 
and  bedclothes  are  treated 
with  natamycin  (Tymasil). 


An  intense  pain 

It's  years  since  I  had  a  real  ear-ache,  yet 
I  recall  vividly  the  intense  piercing  pain  it 
caused.  I  have  immense  sympathy  with 
sufferers  who  present  themselves, 
usually  Saturday  afternoon,  facing  a 
miserable  weekend.  The  Clinical 
Pharmacy  article  last  week  has  been 
clipped  out  and  fastened  into  our  counter 
treatment  book,  which  we  all  use  for 
handy  reference.  We  even  show  it  to 
patients  when  it  seems  appropriate,  to  re- 
enforce  our  advice.  It  seems  to  enhance 
their  vision  of  us  as  approachable  advisers, 
competent  yet  willing  to  show  patients 
how  we  come  to  give  that  advice. 

A  privilege... 

Many  of  you  will  have  recognised  that  my 
opinions  are  not  necessarily  shared  by  the 
Editor  of  this  journal.  While  I  don't  think 
I'm  regarded  as  entirely  100  per  cent 
reactionary  old  guard,  I  must  say  I 
consider  it  a  great  privilege  to  see  what  I 
write  appearing  week  after  week.  We  all 
have  reason  to  be  grateful  for  the  integrity 
of  a  trade  journal  which  allows,  indeed 
encourages,  a  genuinely  free  expression 
of  grass  root  views. 

Finally. .  .don't  forget  to  vote! 
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RPOiNTS 


Lektro 
rechargabie 

Remington  have  launched  a 
rechargabie  version  of  the 
vibrating  Lektro  Blade  razor, 
which  being  immersible,  can  be 
used  in  the  same  way  as  an 
ordinary  wet  shaver. 

It  is  styled  in  two-tone  grey  for 
men  and  white/aqua  for  women 
and  retails  at  £16.95. 

An  additional  feature  is  a 
pivoting  head  to  assist  movement 
over  facial  and  body  contours. 
Replacement  blades  in  packs  of 
five  are  available  priced  £1.45. 
Remington  Consumer  Products 
Ltd.  Tel:  01-942  9361. 


Roc  on 


Roc  are  offering  holidaymakers  a 
choice  of  two  travel  companions, 
a  cleansing  and  skincare  kit. 

The  travel  cleansing  kit 
contains  60ml  cleanser,  freshner 
and  eye  make  up  remover  lotion, 
packed  in  a  clear  plastic  pouch. 
The  skincare  kit  comprises  20ml 
moisturising  cream  and  60ml 
cleanser  and  freshner  in  a  carton. 

Priced  at  £9.45,  both  are 
available  for  normal/combination 
and  dry  skins.  A  free  sample  of 
new  non-oily  sun  filter  gel  and  a 
leaflet  on  suncare  are  included  in 
the  kits  with  showcard.  There  is 
also  POS  for  Roc  eye  contour  gel 
and  soothing  eye  balm.  Roc 
Laboratories  (UK)  Ltd.  Tel:  0273 
517723. 


It  fit 


The  Food  Supplement  Co  have 
launched  a  new  60  tablet  pack  of 
Initial  vitamins,  a  formulation  of 
vitamins  A,  Bl,  B2,  B12,  C,  D, 
niacin  and  folic  acid. 

The  company  believes  that  the 
price  (£1.99  for  60  tablets)  will 
encourage  first-time  purchasers 
as  well  as  offering  an 
economically-priced  dietary 
supplement  which  contains  these 
vitamins  at  100  per  cent  RDA. 

Trade  price  for  an  outer  of  6 
packs  is  £6.92.  Distributors  are 
Ernest  George  (Food  Brokers)  Ltd. 
Tel:  06286  67331. 


New  look  Panadol 
with  a  bit  Extra 


Panadol  is  being  launched  in 
redesigned  packs  and  a  new 
product  has  been  added  to  the 
range  —  Panadol  Extra. 

Sterling  Health  are  spending 
£2. 5m  in  national  television 
advertising  this  year  to  support 
the  new  product  and  relaunch. 

Advertising  begins  in  July  and 
focusses  on  the  new  product  —  a 
GSL  line  containing  paracetamol 
500mg  and  caffeine  65mg  with  a 
recommended  dose  of  two  tablets 
every  four  hours  up  to  a  maximum 
of  eight  tablets  in  24  hours. 

Sterling  Health's  marketing 
controller  Jenny  Edwards  told 
C&D  that  the  range  extension 
reflects  a  consumer  trend  towards 
using  analgesics  that  are  seen  as 
"stronger",  which  account  for 
some  £26m  of  sales  at  rsp  in  the 
£118m  analgesic  market.  The 
dose  of  caffeine  contained  in  two 
tablets  (about  the  same  as  in  two 
cups  of  coffee)  is  claimed  to  be 
optimum  for  its  co-analgesic 
effect. 

Panadol  Extra  is  to  be  available 
in  packs  of  12  tablets  (£0.69)  and 
24  tablets  (£1.29)  initially,  with  a 
48  tablet  pack  in  the  pipeline. 

Pack  graphics  across  the 
range  have  been  updated  with  the 
Winpharm  signature  replaced  by 
that  of  Sterling  Health,  reflecting 
the  amalgamation  of  Winpharm, 
Sterwin  Medicines  and  Sterling 
Health  18  months  ago. 

Panadol  and  Panadol  Extra 


tablets  are  now  capsule-shaped  — 
as  so-called  caplets  —  for  easier 
swallowing.  Panadol  soluble  has 
been  reformulated  with  a  finer 
grade  of  paracetamol  powder 
which,  Sterling  Health  say,  gives 
a  faster  dissolving  tablet,  a  clearer 
solution  and  improved  taste 
benefits. 

Trade  bonuses  are  available 
through  wholesalers  and  company 
representatives  during  the  sell-in 
and  there  is  new  POS  to  help  sell 
out  old-style  stock  to  make  room 
for  new  stands  for  the  updated 
Panadol  range,  say  Sterling 
Health.  Sampling  of  four-tablet 
packs  through  responses  to 
Shoppers'  Choice,  a  consumer 
survey,  continues.  Sterling 
Health.  Tel:  0483  65599. 


'Lemonaid' 

The  £350,000  campaign  for  Alka- 
Seltzer  lemon  flavour,  combining 
advertisements  in  national  papers, 
Sunday  and  youth  magazines  with 
posters  in  underground  stations  in 
London,  Liverpool,  Newcastle 
and  Glasgow,  runs  until  the  end  of 
June  and  uses  the  catchline 
"Lemonaid". 

Trade  support  includes 
wholesaler  discounts  and 
bonuses.  Bayer  UK  Ltd 
Consumer  Products  Division.  Tel: 
0635  39000. 


Soothing 
Baby  Ssh  lulls 
tots  to  sleep 

Egnell  Ameda  are  introducing  a 
battery-powered  baby  soother 
called  Baby  Ssh  into  the  chemist 
trade,  after  hospital  trials. 

The  soother  (£13.95)  is  the 
size  of  a  tennis  ball  and  is  shaped 
like  a  shell,  in  pale  lemon. 

It  is  activated  by  a  small 
button,  sounds  distinctly  for  half  a 
minute,  then  drops  to  a  lower  tone 
for  three  and  a  half  minutes, 
before  switching  itself  off.  Egnell 
Ameda  say  that  the  Baby  Ssh 
emits  "white  patternless  sound 
like  rustling  leaves  or  distant 
waterfalls"  which  is  said  to  soothe 
crying  infants  and  send  them  off  to 
sleep. 

The  product  is  said  to  be 
particularly  useful  for  the  eight 
months  after  birth.  It  comes 
complete  with  a  PP3  Varta 
alkaline  battery  which  is 
replaceable,  and  is  packed  in 
outers  of  six  to  the  trade  with  a 
POS  showcard  at  £8.50  plus  VAT 
per  item.  Egnell- Ameda  Ltd.  Tel: 
0825  67715. 


Tommee 
Tippee's  Twin 
bottles 

Tommee  Tippee  have  launched  a 
new  range  of  designer  twin  pack 
bottles,  made  of  clear 
polycarbonate  with  latex  teat,  teat 
cover,  cap  and  disc. 

The  twin  packs  (£2.49,  250ml) 
come  in  two  varieties.  One 
features  flying  kites  on  one  bottle, 
and  trains  and  planes  on  the  other 
in  mint,  blue,  peach  and  pink. 

The  second  set  is  brighter, 
with  teddies  and  hippos. 

Both  sets  come  with  colour  co- 
ordinated  tops  and  are 
complimented  by  their  matching 
packaging.  For  the  first  time  they 
carry  the  Tommee  Tippee 
branding.  Jacket  International. 
Tel:  091  250  1864. 
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AUNCH  TO  MAK 
YOUBLI 


00i . 


The  Biggest-Ever  OTC  Launch  of  a  Non-Sedating, 
Pharmacy  Only  Hayfever  Product 

FOR  DETAILS  OF  BONUS  RING  JANSSEN  PHARMACY  DIVISION  ON  0235  772966 
H  Janssen  Pharmaceutical  Limited,  Grove,  Wantage,  Oxon  0X12  ODQ 


OUNTERPOINTS 


R|,  B1UE  f 


«  90-CRAM  TABLETS 

Extra  strength  Antiseptic  Medicated  Soap ; 

._.       RovalE  ;'  /''RovalE 


_  tSXISH  ']  LOTION 


MM  

Extra  strength  Antiseptic  Medic 


Rose  Hall's  soap  opera 


Cleopatra's 
"sweet"  hair 
remover 

Cleopatra  Cosmetics  have 
introduced  a  new  depilatory  which 
relies  on  the  ancient  middle 
eastern  method  of  "sugaring". 

Cleopatra's  Caress  (£6  per 
pack)  is  a  sugar  mix  with  the 
appearance  of  thick  honey,  which 
is  warmed  slightly  and  then 
applied  to  the  skin  and  removed.  It 
can  be  used  on  the  legs,  arms, 
face,  and  bikini  line.  One 
application  lasts  for  up  to  six 
weeks. 

They  say  that  the  treatment  is 
natural,  contains  no  harmful 
additives  or  chemicals  and  has  not 
been  tested  on  animals.  One  pack 
is  sufficient  to  treat  the  whole 
body,  say  Cleopatra  Cosmetics. 
Tel:  0273  305415. 


Being  Xeryus 

Givenchy  have  introduced  a  new 
unit  for  Xeryus  carrying  a 
reminder  of  the  Press 
advertisement  and  holding  12  by 
25ml  eau  de  toilette  natural  sprays 
retailing  at  £11.50,  plus  a  tester. 

Special  Xeryus  Fathers'  Day 
labels  can  be  affixed  to  the  stands, 
and  detached  after  June  18,  say 
Givenchy. 

A  new  unit  will  also  be 
introduced  for  the  Eau  de 
Givenchy  body  care  range.  Also 
depicting  the  Eau  de  Givenchy 
Press  ad,  the  unit  holds  4  by  lOOg 
talcs  at  £9.25  each,  3  by  250ml 
bath  &  shower  gels  at  £18.25 
each,  and  8  by  50ml  Eau  de 
Givenchy  atomisers  at  £16.50 
each,  plus  a  tester.  Parfums 
Givenchy  Ltd.  Tel:  0932245111. 


Fatale... 

Rigease  are  offering  a  special  Coty 
Fatale  promotional  package  to  all 
independent  chemists. 

Coty  are  inviting  chemists  to 
buy  a  stock  parcel  and  they  will 
add  six  free  Fatale  body  sprays 
worth  £6.50. 

The  stock  panel  consists  of  24 
15ml  trial  size  Fatale  EDT  sprays, 
plus  12  30ml  EDT  sprays  at  a 
special  price  of  £3.95,  which 
represents  a  saving  of  £2.  Finally, 
there  will  be  a  lOOg  uncartoned 
talc  costing  £1  less  than  the 
cartoned  version  at  £1.95. 

The  stock  parcel  costs  £65.40 
trade  and  comes  with  a  free 
merchandiser  and  tester  for  the 
trial  size,  together  with  an 
additional  tester  and  showcard. 
Rigease  Ltd.  Tel:  0491  33333. 


Rose  Hall  Toiletries  have 
launched  a  Blue  Royale  medicated 
soap.  This  extra  strength 
medicated  soap  (90g,  £0.30) 
contains  Irgasan  DP300  which  is 
said  to  reduce  body  odour  caused 
by  bacterial  action,  and  allantoin 
which  Rose  Hall  say  aids  in  the 
healing  of  skin  infections  and 
blemishes,  together  with  vit  E. 

To  complement  the  soap  there 
is  also  a  Blue  Royale  unperfumed 
hand  and  body  lotion  (240ml 
£1.20)  which  will  help  to  smooth 
rough  flaky  skin,  they  say. 

Both  the  soap  and  the  hand  and 
body  lotion  are  packaged  in  pink 
and  blue  bearing  the  Blue  Royale 
logo.  The  soap  comes  in  a  display 
box  of  12  tablets,  and  the  body 
lotion  comes  in  outers  of  12. 

Rose  Hall  are  also  launching  a 
shampoo  and  conditioner  haircare 
range  in  the  UK. 

The  range  includes  a  coconut 
oil  shampoo  (£1.03)  for  dry  and 
brittle  hair  (£1.03)  an  almond  oil 
shampoo  (£1.03)  for  heat 
damaged  and  permed  hair,  and  an 

Evian  water 
so  puraJts 
invisible! 

Evian  introduces  a  new  poster 
advertising  campaign  for  natural 
mineral  water,  with  a  twist  to  their 
"invisible  bottle"  theme. 

The  "invisible  bottle" 
advertisement  incorporates  a  new 
photographic  technique  which 
highlights  only  the  label  —  leaving 
the  pack  invisible. 

Under  the  heading:  "So  pure 
there '  s  almost  nothing  to  it ",  the 
1989  poster  theme  features  a 
table  scene  —  with  an  Evian  label 
and  the  shadow  of  an  Evian  bottle 
as  the  product  reference. 

The  advertising  campaign  will 
have  a  wide  geographical  spread, 
focussing  upon  major  areas  of 
mineral  water  consumption,  say 
Evian  (Agencies)  Ltd.  Tel:  01-675 
6622. 


intensive  conditioner  (£1.10) 
which  is  aimed  at  the  middle 
market  with  a  pink  and  brown 
design. 

To  help  introduce  the  range 
Rose  Hall  are  running  a  three 
month  give-away  promotion. 
When  a  customer  buys  two  or 
more  products  from  the  range, 
including  the  Blue  Royale  hand 
and  body  lotion,  they  will  receive 
a  free  vinyl  drawstring  toiletries 
bag  decorated  with  the  Rose  Hall 
logo. 

The  company  has  also 
produced  A4  leaflets  and  A2 
posters  for  both  the  medicated 
and  haircare  range. 

Rose  Hall  say  that  they  have 
no  present  plans  to  take  the  range 
into  supermarkets  or  grocers  as 
they  feel  that '  'chemists  and  drug 
stores  are  more  in  keeping  with 
the  image  of  their  products, 
especially  the  medicated  range. ' ' 

The  hair  care  range  comes  in 
200ml  bottles  and  will  be  available 
from  mid-May.  Rose  Hall 
Toiletries.  Tel:  01-267  7588. 

Ever  Ready's 
denim  offer 
of jeans 

A  free  pair  of  jeans  worth  £25,  is 
the  latest  extra  value  offer  on 
packs  of  Ever  Ready's  Gold  Seal 
alkaline  long  life  batteries. 

By  collecting  14  Gold  Seal 
promotion  blister  cards, 
consumers  can  send  for  a  pair  of 
Falmer  jeans.  Alternatively,  they 
can  collect  three  Gold  Seal  packs 
and  send  them  together  with  a 
cheque  for  £15,  thereby  making  a 
40  per  cent  saving  on  the 
manufacturers  recommended 
retail  price.  The  jeans  will  be 
available  from  May  30  for  about 
six  weeks.  They  come  in  a  range 
of  sizes  to  suit  most  people.  A 
national  television  campaign  will 
run  to  support  the  batteries,  later 
in  the  Summer.  Ever  Ready  Ltd. 
Tel:  01  882  8661. 


Elida  Gibbs 
Sure  thing! 

Elida  Gibbs  are  repackaging  their 
number  one  company  brand  Sure 
and  adding  two  new  variants  to  the 
Sure  for  Men  collection,  with 
active  aerosol  and  solid  anti- 
perspirant  deodorants. 

The  Sure  for  Men  active 
aerosols  (150ml,  £1.15,  200ml 
£1.39)  and  solid  £1.39  are  aimed 
at  the  "new  man" ,  now  perceived 
to  be  the  target  consumer  at  the 
younger  end  of  the  male  market. 
Packs  are  navy  blue  with  the  Sure 
"double  tick  of  confidence"  and 
the  horizontal  silver  stripes  first 
seen  on  the  Sure  for  Men  range, 
launched  last  year.  Active  has  its 
own  fragrance  and  is  the  same 
strength  as  "for  men' ' .  There  is 
no  roll-on  yet  as  they  have  a  bias 
to  female  usage. 

The  double  tick  and  horizontal 
stripe  are  now  carried  through 
onto  the  rest  of  the  range  where 
colours  are  now  "fresher  and 
more  contemporary",  according 
to  brand  manager  Cheryl  Hurst. 
All  aerosol  packs  carry  the  Elida 
Gibbs  "ozone  friendly"  logo. 


Ms  Hurst  says  the  company  is 
concentrating  on  men  because 
male  deodorant  usage  now 
accounts  for  36  per  cent  of  the 
market  and  men  only  variants  take 
26  per  cent. 

Advertising  for  the  new  Sure 
for  Men  active  variant  begins  in 
July  with  magazines  and  will  carry 
though  until  September.  There 
will  be  a  new  television 
commercial  based  on  the  "new 
man"  in  standard  "Sure"  torture 
test  format  running  from  July  to 
September.  Television 
advertising  for  the  women's  range 
continues  to  the  end  of  May  with 
further  range  advertising  planned 
for  July  to  September  in  the 
consumer  Press. 

New  range  stock  will  be  on- 
shelf  mid-June  with  25  per  cent 
extra  value  packs  available  on  all 
aerosols  and  roll-ons  and  20  per 
cent  off  next  purchase  on  solids. 
Elida  Gibbs.  Tel:  01-4861200. 
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National  Advertising  Campaign. 


STRONG  SALES 
FROM  GENTLE  PRODUCTS 

Gentle  Care  by  Galenco  is  one  of  the  fastest  growing  and  most  profitable  toiletry  lines  in  a 
buoyant  market;  specifically  appealing  to  those  with  dry  and  sensitive  skins. 

Formulated  by  dermatologists,  Galenco  products  are  manufactured  under  pharmacy  con- 
trol without  testing  on  animals. 

With  attractive  new  packaging  Gentle  Care  will  be  supported  throughout  1989  by  a  major 
national  advertising  campaign  in  Women's  magazines. 

Stock  Gentle  Care  by  Galenco  and  show  your  customers  you  really  care.  Galenco  Ltd., 
Trowbridge,  Wiltshire  BA1 4  8TX.  Tel:  0225  768381 . 

MAKERS  OF  FINE  SKINCARE  AND  BATHING  PRODUCTS 


Parleys 
support  Farex 
and  rusks 

Crooks  Healthcare  are  supporting 
their  Farley's  Farex  and  rusks 
with  on-pack  promotions  with 
Kiddicraft  and  Andrex. 

The  Kiddicraft  promotion  will 
be  in-store  from  June  until 
November.  Consumers  will  be 
invited  to  send  off  for  a  Kiddicraft 
telephone  —  which  trebles  up  as  a 
rattle,  teether  and  mirror  —  for 
two  proofs  of  purchase  and  99p. 

The  Andrex  promotion  will  be 
in-store  from  June  until  August  on 
all  rusk  packs. 

Consumers  purchasing  a  pack 
of  nine  Rusks  will  save  lOp  off 
Andrex  Family  Tissues  whilst 
those  purchasing  a  pack  of  18 
Rusks  will  save  20p  off  Andrex 
Family  Tissues  redeemable  at 
cash-point.  Crookes  Healthcare. 
Tel:  0602  507431. 

Pharmacy 
only  herbs 

Chiltern  Health  Care  Ltd  are 
introducing  two  ranges  of  herbal 
products  in  pharmacies  only. 

Makatussin  throat  lozenges 
are  made  in  Germany  by  Makara. 
The  sugar-free  range  contains  no 
artificial  colourings  or  flavourings 
and  comes  in  wild  cherry,  aniseed, 
menthol  and  multi-vitamin 
variants.  Outers  of  12  cost  £7.75 
and  each  75g  pack  retails  at  £0.99. 

From  Luxembourg,  the  Dr 
Ernst's  range  consists  of  teas  and 
herbal  baths,  coded  according  to 
the  ailment  they  treat.  Teas  are 
laxative;  for  colds/chills;  for 
calming/relaxing;  for  digestive 
problems  and  for  slimmers. 
Available  in  outers  of  six  for  £8.96, 
each  pack  of  24  retails  at  £1.99. 
Baths  are  for  colds/chills; 
calming/relaxing;  circulatory 
problems;  slimmers,  and 
muscular  relaxation.  Outers  of  six 
cost  £18.24,  and  RSP  is  £4.99. 

Both  ranges  will  be  available 
from  distributors  Norgine. 
Chiltern  Health  Care  Ltd.  Tel: 
0491  680111. 


Gillette  OK  have  announced  that 
they  will  sponsor  the  Formula  One 
Benetton  racing  team. 

Also  planned  for  later  in  the 
year  is  a  major  joint  promotion  in 
the  UK  and  Europe  with  Gillette's 
top  selling  Contour  Plus  razor, 
offering  1  million  trial  size  packs  of 
Gel  with  Contour  Plus  razors. 
Further  details  from  Gillette  UK. 
Tel:  01-560 1234. 


Kent 
blossoms 

Kent  Cosmetics  are  relaunching 
six  items  which  were  formerly 
part  of  the  Helena  Rubinstein 
stable,  on  May  22. 

They  include  apple  blossom 
bath  and  shower  gelee  (125ml, 
£2.95);  apple  blossom 
moisturising  body  lotion  (125ml, 
£3.95);  Courant  eau  de  parfum 
natural  spray  (35ml,  £6.95); 
Courant  bath  and  shower  gelee 
(125ml,  £3.95)  and  Courant 
moisturising  body  lotion  (125ml, 


£4.95).  Finally,  they  will  be 
reintroducing  moisture  response 
moisture  cream  (50ml,  £3.95). 
The  brands  will  benefit  from  an 
initial  launch  spend  of  £100,000  on 
a  consumer  Press  campaign  in  a 
range  of  womens'  magazines  from 
September.  Kent  Cosmetics  Ltd. 
Tel:  0622  859898. 


Drink  up! 

Jackel  International  have 
introduced  a  designer  range  of 
Tommee  Tippee  feeding 
products,  bottles  and  trainer  cups. 
The  bottles  are  250ml  clear 


polycarbonate  (£1.59),  with 
hygienic  teat  cover,  cap  and  disc 
and  Pur  silicone  teat  and  the 
trainer  cups  (£1.99)  are  150ml 
clear  polycarbonate  with  two 
handles:  one  bottle  and  cup 
features  performing  clowns  in 
mint  green,  powder  blue,  lemon, 
and  pink  or  figures. 

For  the  first  time  the  bottles 
carry  the  Tomme  Tippee  branding 
say  Jackel  International.  Tel: 
091-250 1864. 


Vidor  Batteries  are  offering  money 
off  vouchers  redeemable  against 
the  purchase  of  a  car  phone,  until 
October.  Crompton  Parkinson 
Ltd.  Tel:  0604  30201. 


It  works  for  your  customers 

Carnation  Verruca  Treatment  is  all  set  to  prove  the  most 
popular  treatment  of  its  kind.  The  result  of  6  years 
research  and  development,  it's  a  GSL  product  that's 
ready  to  gain  maximum  sales  among  the  9.5  million 
children  aged  6-16  who  are  potentially  the  main 
sufferers  and  their  mothers  who  are  the  mam 
purchasers. 


It  works  for  you 


consumer  leaflets. 


> 


IT 


Carnation  Verruca  Treatment  is  a  strongly  brai 
product  for  instant  customer  appeal.  Because  it  is  a 
product  it  can  be  displayed  anywhere  in  your  : 
either  in  its  display  pack  or  hung  by  its  Eun 
Supplied  with  each  intro- 
ductory box  of  6  packs  there  /  'Q> 
is  a  free  dispenser  and  20       /    ^  J 

/£) 

The  launch  is  strongly  supported  by 

a  national  consumer  campaign,  with  posti 
Sports/Leisure  Centres  and  Swimming  I 
together  with  press  advertising  -  all  design 
appeal  specifically  to  potential  verruca  treat 
purchasers  and  sufferers. 


WORKS 


Carnation  is  the  first 
verruca  treatment  to  offer  a 
complete  treatment  in  one 

pack,  consisting  of  4  medicated  plasters  and  1 
protective  plaster.  It  is  very  easy  to  use  which  research 
has  shown  to  be  what  customers  want.  The  plasters 
give  immediate  relief  from  the  pain  and  discomfort  of 
verrucas  and  help  prevent  cross  infection.  The 
measured  dose  of  salicylic  acid  ointment  is  quickly 
absorbed  for  maximum  effect.  All  this  for  a 
recommended  retail  price  of  £2.45  per  treatment  pack, 
a  price  found  to  be 

acceptable  by  the 
consumer. 


We  are  also  distributing 
an  educational  poster  to  school 
nurses,  community  nurses  an 
G.R's  as  well  as  advertising 
specialist  Healthcare 
magazines   and  supporting 
the    product   with    full  RR. 
activity. 


(COMPLETE 

VERRUCA 
TREATMEN 


SPECIAL  INTRODUCTORY  OFFEI 
6  PACKS  FOR  THE  PRICE  OF  5 


We're  offering  6  packs  (normal  trade  price  of  £8.5 
the  price  of  5  (£7.08)  complete  with  consumer  le 
and  dispenser.  That  means  an  extra  profit  of  £1.42  c 
margin  on  return  of  44.6%  (instead  of  the  usual  3 
on  Carnation)  -  but  hurry  this  is  a  strictly  limited  ol 

Carnation  Verruca  Treatment  is  just  one  of  a  v 
range  of  products  developed  for  the  most  commoi 
problems,  all  available 


CARNATION 

Complete  care  for  your  feet 


your  wholesaler  now. 


Cuxson  Gerrard  &  Co  (Dressings)  I 
Oldbury,  Warley,  West  Midlands  H 
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Duracell  offer 


Mandate 
offers 

■Shulton  are  running  money-off 
iffers  on  Mandate  until  June. 

After  shave  lotion  (50ml)  and 
ifter  shave  spray  (50ml)  will  be 
lvailable  at  a  special  price  of 
M.95,  a  reduction  of  £1  on  the 
'ecommended  retail  price.  There 
vill  also  be  combination  gift  packs 
?ach  containing  50ml  after  shave 
otion  with  one  of  deodorant  75ml, 
ale  lOOg  or  shower  gel  for  £5.95. 
Shulton  (Great  Britain)  Ltd.  Tel: 
191-2371231. 


Go  gardening 

Jackel  International  have  just 
brought  out  a  Tommee  Tippee 
gardening  set. 

It  consists  of  a  watering-can, 
sieve,  bucket,  trowel  and  shovel 
or  scoop  and  rake. 

All  the  utensils  are  said  to  be 
made  in  tough,  non-toxic 
materials,  and  is  said  to  meet  all 
British  and  European  toy  safety 
standards. 

The  play  set  costs  £2 . 99  and  is 
available  from  chemists  and 
grocers,  department  stores  and 
toy  shops.  Jackel  International. 
Tel:  091-250  1864. 


free  bag 

Free  camera  bags  are  being  given 
away  by  Duracell  for  orders  from 
Sangers. 

Retailers  are  invited  to  buy 
£100  of  Duracell  MN1500  and/or 
MN2400  batteries  plus  £50  worth 
of  Duracell  Lithium  and 
photographic  cells.  They  will  then 
receive  a  set  of  three  bags  worth 
£29.95  say  Duracell. 

Additionally,  a  complete  POS 
package  will  be  supplied.  Duracell 
(UK)  Ltd.  Tel:  0293  517527. 


Care  take  on 
Bambo 

Care  Laboratories  have  been 
appointed  sales  and  distribution 
agents  to  the  pharmacy  trade  for 
Helen  Harper  and  Larissa  brands, 
manufactured  by  Bambo. 

The  Helen  Harper  range 
consists  of  super,  regular,  mini 
and  super  thin  press-on  towels 
together  with  panty  shields  and 
bra  pads  for  nursing  mothers. 

Larissa  is  an  economy  brand  of 
super  and  regular  press-on 
towels.  All  Bambo  products  are  in 
the  process  of  being  converted  to 
environmentally-friendly  pulp,  say 
Care  Laboratories  Ltd.  Tel:  0625 
535577. 

Key  Note's 
'rosy  future' 
for  babies 

Key  Note  have  produced  a  "Baby 
Products"  report  which  predicts 
a  rosy  future  ahead,  due  to  an 
increase  in  the  birth  rate. 

Key  Note  say  that  the  baby 
products  market,  with  an 
estimated  value  of  £1  billion  in 
1988,  has  been  transformed  in  the 
last  15-20  years.  The  average  age 
for  a  first  time  mother  in  1988  was 
27,  with  a  higher  disposable 
income  to  spend. 

The  most  dynamic  single 
sector  is  disposable  nappies  say, 
KeyNote.  They  say  that  this  was 
worth  £285  million  at  rsp  in  1988 
—  more  than  double  its  1984 
value.  And  they  forecast  that  it  will 
be  worth  £4  50m  by  1990. 

Disposable  nappies  now 
account  for  around  70  per  cent  of 
all  nappy  changes,  with  own  label 
and  premium  brands  taking  a  45 
per  cent  and  40  per  cent  share 
respectively.  The  second  largest 
sector,  with  retail  value  of  over 
£200m,  is  clothing  and  linens. 

According  to  Key  Note,  baby 
wet  wipes  is  the  '  'rising  star  in  the 
toiletries  sector."  Launched  in 
1980,  sales  reached  almost  £20m 
in  1988  and  a  further  20  per  cent 
growth  is  forecast  for  1989.  Like 
baby  wet  wipes  in  the  toiletries 
Sector,  baby  drinks  is  the  most 
dynamic  range  in  the  foods  sector. 
Juices  have  increased  in  popularity 
at  the  expense  of  syrups  and  rusks 
have  revived. 

The  launch  of  one-feed 
throwaway  bottles,  and  the 
increased  use  of  ready-to-feed 
milks,  which  were  introduced  in 
1988,  will  soon  have  a  significant 
impact.  The  report  costs  £155 
from  Key  Note  Publications.  Tel: 
01-783  0755. 
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Caribe  Suncara.. 
from  Jenks 


COUNTERPOINTS 


Jenks  Brokerage  have  launched  a 
range  of  Caribe  Suncare  products 
"with  a  distinctive  Caribbean 
imagery." 

Caribe  is  manufactured  by 
Caribe  Bahamas  Ltd  in  Nassau 
and  Florida.  The  range  has 
already  been  test  marketed  in  the 
United  States  and  the  company  is 
now  introducing  12  lines  to 
Britain,  all  at  one  price  —  £4.95. 

Sun  Prevent  29  (118ml)  is 
lotion,  with  a  sun  protection  factor 
of  29  for  "  total  protection ' ' .  Jenks 
say  that  it  is  primarily  for  use  by 
children  and  adults  with  extremely 
sun-sensitive  skin.  It  is 
waterproof  and  formulated  to  give 
full  protection  after  80  minutes  of 
swimming,  they  say. 

Active  ingredients  include 
octyl  salicylate,  octyl  metho- 
xycunnamate  and  oxybenzone. 

Baby  Screen  SPF20  (177ml) 
comes  in  a  pink  and  blue  bottle  for 
babies  and  infants.  Its  high  SPF  20 
sunblock  and  water  resistant 
formula  is  the  answer  to  concerns 
about  over-exposure  for  the  kids . 
It  also  has  a  light,  pleasant, 
perfume  and  a  handy  flip-top,  say 
Jenks. 

Active  ingredients  include 
benzophenone-3,  octyl  salicylate 
and  octyl  methoxycunnamate. 
Sun  block  lotion  (SPF15, 177ml)  is 
specifically  formulated  for  fair 
complexions  and  individuals  with 
sensitive  skin.  It  contains 
benzophenone-3,  octyl  salicylate, 
and  octyl  methoxycunnamate. 

Sun  'n  surf  ocean  lotion  SPF10 
(177ml)  has  a  salmon-pink  livery 
and  is  formulated  for  children  and 
watersports  enthusiasts  allowing 
for  water  immersion  for  up  to  80 
minutes  without  re-applying,  say 
Jenks.  Active  ingredients  include 
benzophenone-3,  octyl  salicylate 
and  octyl  methoxycunnamate. 

Protective  dark  tanning  lotion 
SPF8  (177ml)  is  recommended  for 
people  with  sun-sensitive  skin. 
Active  ingredients  include  octyl 
salicylate  and  octyl 
methoxycunnamate . 

Dark  tanning  gelee  SPF4 


(88. 6g)  is  presented  in  tube 
format  and  has  been  created  for 
those  who  tan  easily  without 
maximum  protection  and  for 
people  who  have  already  achieved 
their  base  tan.  It  is  said  to 
moisturise  as  well  as  protect,  and 
contains  octyl-di-n-ethyl  para- 
amino  benzoic  acid  (padimate  0) 
2.25  per  cent. 

Safe  tanning  creme  SPF4 
(177ml)  is  a  rich,  thick  lotion 
formulated  to  provide  moderate 
sunscreen  protection  whilst 
achieving  a  base  tan. 

Dark  tanning  lotion  SPF2 
(177ml)  is  formulated  for  those 
who  need  minimal  protection  or 
who  already  have  a  good  base  tan. 

Dark  tanning  oil  SPFO  (177ml) 
is  for  those  with  established  tans 
who  do  not  want  protection.  It 
also  contains  eucalyptus  oil,  said 
to  repel  insects. 

Dark  tanning  oil  with 
sunscreen  SPF2  (177ml)  is  a  light 
oil-based  formulation  which 
includes  minimal  sunscreen 
protection.  It  contains  octyl 
salicylate. 

Protective  dark  tanning  oil 
SPF8  (177ml)  is  designed  to  give 
a  high  level  of  protection  while 
allowing  the  use  of  an  oil-based 
product  to  achieve  a  base  tan. 
Active  ingredients  include 
benzophenone-3,  octyl  salicylate 
and  octyl  methoxycunn. 

The  after  sun  moisturiser  (8fl 
oz) ,  is  an  aloe  vera  based  product 
specifically  designed  to  cool  and 
moisturise  skin  after  sunbathing. 

With  the  exception  of  the 
tanning  gelee,  all  other  Caribe 
products  are  "PABA  free". 
PABA  is  been  recently  found  to 
have  produced  allergic  reaction  in 
the  USA. 

The  products  are  packed  12 
units  to  each  case,  and  are 
available  in  three  different 
merchandising  units.  These 
include  two  counter  units 
displaying  36  units  or  72  units,  and 
a  floor  standing  unit  displaying  72 
units.  Jenks  Brokerage.  Tel:  0494 
33456. 


William  Freeman 
get  air  fresh! 


William  Freeman  have  launched  a 
range  of  eight  air  fresheners 
aimed  at  pharmacy  outlets,  all 
subject  to  an  introductory  bonus. 

Firstly  there  is  a  choice  of  five 
Garfield  characters  supplied  as 
singles  in  packs  of  24  or  carded 
with  35  per  card  at  a  suggested 
price  of  £1.09. 

The  Fuzzies  are  a  trio  of  small, 
hanging,  fluffy  deodorising 
novelties.  They  come  in  acetate 
drums  in  24  assorted  teddies, 
bunnies  and  pandas  at  £1 .39. 

Feu  Orange  is  a  traffic  light 
style  capsule  freshener.  The  pack 
contains  two  display  trays  each 
holding  12  singles,  and  each  card 
is  slotted  for  hanging  display  at 
£1.29. 

Petite  Feu  Orange  is  based  on 
a   French   perfume   and  is 


developed  for  the  feminine  market 
and  display  trays  are  suitable  for 
the  perfumery  counter,  say 
William  Freeman.  Recommended 
price  is  £1.39. 

Another  new  product  is  the 
Shades  liquid,  available  in  packs  of 
12  in  a  choice  of  three  fragrances 
at  £1.05. 

A  Fresh-up  pad  with  an 
adhesive  pad  and  suitable  for  use 
in  any  room  is  in  a  choice  of  three 
fragrances  in  packs  of  24  priced  at 
£0.71. 

Lastly  there  are  two  products 
for  the  toilet.  Lu  Blue  Supreme  is 
a  blue  toilet  cistern  freshener 
(£0.58)  and  Lu  Fresh  is  a  plastic 
container  for  hanging  either  in  the 
cistern  or  the  toilet  pan  (£0.71). 
William  Freeman  &  Co  Ltd.  Tel: 
0226284081. 


1                   ON  TV  NEXT  WEEK  I 

GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                         SK  Sky 

G  Granada                      STV  Scotland  (central) 

A  Anglia                         Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television      TVS  South 

TV-am  Breakfast               TT  Tyne  Tees 

Television 

DDD's  Stain  Devils  and  Color  Run  Remover:  TV-am 

Immac: 

All  areas 

Natrel  Plus: 

All  areas  except  CTV 

Nice  'N  Easy: 

C,LWT 

Oral-B: 

All  areas 

Plax: 

All  areas  except  CTV  &  TV-am 

Preparation  H: 

GTV,U,STV,B,G, CATVS 

Reach  toothbrushes: 

STV,  A,  TVS,  TTV,  TV-am 

Setlers: 

All  areas 

Solpadeine: 

All  areas  except  U,  CTV.TTV  &  C4 

Togs: 

TTV,Y,A,C4,G,TSW,TV-am 
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W] PERLIER 

WW- 


reRLIER" 

A  TOTAL  RANGE  OF  SKIN  &  BODY  CARE 

Would 


you  like  a 
silent  salesman 
in  your  shop 

FREE? 


For  many  years  Perlier  have  led  the  field  in  the  study  of  natural 
products  from  their  ultra-modern  laboratories  in  Milan  and  Turin. 

Here,  the  totally  natural  recipes  for 
a  complete  range  of  skin  and  body  care 
are  meticulously  formulated,  to  not 
only  make  you  look  good  but  to  look 
good  in  your  shop  too. 

What  better  way  to  display  this 
unique  and  natural  look  than  with 
the  Perlier  Silent  Salesman  -  in 
counterpoint  or  freestanding  form. 
Be  adventurous  and  take  one  on.  They  won't  come  alone  either 
because  there's  a  host  of  promotional  literature  too.  Like  a  product 
range  poster,  full  colour  consumer  leaflet  and  point-of-sale  showcard. 
Just  imagine  what  a  difference  all  this  will  make  to  your  business. 
Simply  fill  in  the  coupon  for  more  details,  because  with  our  silent 
salesmen  in  your  shop  you  can  be  sure  to  have  a  natural  recipe  for 
profitable  success  -  the  Perlier  way. 

Would  you  like  our  Salesman  to  call? 


Carronshore    Marketing    International.   North   Main  Street. 

Carronshore.  Falkirk  FK2  8HT.  Telephone  (0324)  358505  Fax  (0324)  552661      YES  NO 

I  would  like  to  receive  more  information  on  the  Perlier  range 

I  would  like  a  Perlier  Representative  to  contact  me  as  soon  as  possible 

NAME  


ADDRESS. 


POSTCODE  TELEPHONE  NO.. 

Please  tick  if  you  are  already  a  Perlier  Stockist. O 


0DUCIN6  Tl 
THE  AFTER 


The  gap-filling  product  with  t ill-filling  power. 


SSIN 


L 


VE  MARKE 


Now  Lynx,  the  largest  bodyspray  and  shower  gel  brand 
for  men  continues  its  successful  evolution  in  the  market 
with  a  new  development:  Lynx  Aftershave. 

This  latest  addition  to  the  No.  1  most  rapidly  grow- 
ing deodorant  brand  will  fill  a  prime  niche  in  the 
aftershave  market  between  the  low-priced  brands  and 
the  high-brow  aftershaves. 

New  Lynx  Aftershave  will  also  come  in  three 
variants:  Musk,  Oriental  and  new  Marine  (already  a 
proven  success  in  Europe). 

With  a  powerful  £1  million  advertising  campaign 
behind  the  launch,  new  Lynx  Aftershave  will  be  filling-in 
quite  a  few  gaps  in  the  national  media  too. 

What's  more,  we're  launching  the  new  Marine 
fragrance  in  our  Lynx  Bodyspray  and  Shower  Gel  range. 
And  with  an  additional  £1.8  million  backing  these  two 
monster  successes,  better  stock  plenty  of  all  our  Lynx 
products  to  make  sure  you  don't  miss  out  on  the  best 
links  to  profits. 


X  t  f 
^  f 


ELIDA  GIBBS:  CARING  FOR  HEALTH  AND  BEAUTY 


COUNTERPOINTS 


Olive  branch 

out  into 
accessories 

Olive  have  introduced  a  number  of 
new  products  to  their  hair 
accessory  range. 

Hairdressing  scissors  are  5in 
long  and  are  presented  in  a 
skinpack  card  with  a 
recommended  retail  price  of  £0.79 
per  pair. 

And  novelty  clips  decorated 
with  a  bear  and  bird  have  plastic 
tops  incorporating  decorative 
motifs.  They  are  presented  on  a 
slim  card  of  24  (£0.25  each). 

Metal  curl  clips  with  motif 
feature  a  dog,  and  a  mouse,  and 
are  also  presented  on  a  plastic  slim 
card  of  24  with  a  recommended 
retail  price  of  25p  each. 

The  clip  colours  are  bright  and 
fashionable  in  red,  yellow,  white, 
jade  green,  blue  and  pink. 

Olive  have  also  recently 
introduced  elasticated  ponytail 
rings  with  lacy  motifs,  coordinated 
French  spotted  decorations 
(white  on  black  and  black  on 
white)  8cm  auto  slides,  side 
combs  and  alice  bands.  Marcus 
Olive  Ltd.  Tel:  01-882  4235. 


Kodak  look 
pretty  snappy 


Kodak  batteries  are,  for  the  first 
time,  being  promoted  with  a 
television  campaign  which  starts 
on  May  15. 

An  advert  will  run  for  two 
weeks  on  TVam,  with  a  further 
burst  in  mid-June.  In  July  and 
August,  the  campaign  will 
continue  in  the  Central  and 
London  television  regions. 

The  commercial  features  two 
robots,  depicted  in  a  futuristic 
landscape.  And  Kodak's  current 
leisure  promotion  is  being 
extended  to  include  a  series  of 
POS  materials. 

The  material  features  a  3D 
roller-coaster  theme.  Kodak  say  a 
giant  window  display  twin-pack 
will  draw  consumers  into  the  shop 
where  a  showcard  will  attract 
further  attention.  In  addition,  a 
header  card  has  been  designed  for 
a  counter  merchandiser  which 
holds  all  lines  of  'Kodacolor  Gold. 

The  company  is  running  a 
consumer  advertising  campaign 
which  commences  in  June,  in 
selected  national  daily 
newspapers     and  womens 


magazines.  POS  materials  are 
available  from  Sterling  Health 
representatives  say  Kodak  Ltd. 
Tel:  0442  61122. 


Milupa  herbal 

The  Milupa  trial  size  baby  drinks 
tubs  (90g,  £0.79)  has  been  added 
to  the  200g  range  in  all  four 
flavours  —  fennel,  camomile, 
herbal  blend,  hibiscus  and  rosehip. 
The  trial  size  will  not  cease  to  be 
available  when  a  promotional  offer 
to  consumers  of  a  Milupa  tea 
towel,  trainer  cup  or  Thermos 
flask  closes  in  November  as  stated 
in  (C&D,  April  29,  p710).  Milupa 
Ltd.  Tel:  01-573  9966. 


Honeyrose  Products  have  appointed 
Chefaro  Proprietaries,  Cam- 
bridge, as  distributor  to  the 
chemist  trade.  Honevrose 
Products.  Tel:  0449  612137. 
H  Tinciamt  after  sun  lotion  costs 
£4.95  for  150ml,  not  £0.95  as 
stated  m(C&D,  May  6). 


Freshness  for 
ladies 

Crookes  Healthcare  are  launching 
£100,000  campaign  for  Femfresh 
in  June. 

The  campaign  will  include 
advertising  in  women's  magazines 
running  in  June  and  July,  targetted 
at  women  aged  25-55  years. 
Publications  include 
Cosmopolitan,  Prinui,  Living,  and 
Family  Circle  in  June,  and  other 
women's  publications  in  July. 

Crookes  are  also  running  a 
national  promotion  of  an  on-pack 
offer  for  a  toiletry  bag  with  a 
Femfresh  floral  design,  with  a 
value  of  £6,  in  return  for  £2.49  and 
two  proofs  of  purchase. 

Packs  will  be  available 
throughout  May  and  June  and  the 
redemption  period  to  the 
consumer  will  finish  June  30, 
1990.  Crookes  Healthcare  Ltd. 
Tel:  0602  507431. 


Kodak  will  introduce  Kodak 
Ektacolor  Royal  paper  for 
pharmacists  planning  to  stock 
their  new  Create-a-Print 
enlargement  centres  next  month. 

The  hi-tech  machines  come  to 
Britain  in  July  and  allow  customers 
to  play  around  with  35mm  print. 


WA  Zyma 


no  further 

//  /  for  the  relief  of  conjunctivitis 
due  to  hay  fever 

OTRIVINE-ANTISTIN 

xylometazoline  hydrochloride,  antazoline  sulphate 

Sterile  eye  drops 

A  Pharmacy  Sale  only  product 


Zyma  (UK)  Limited,  Alderley  Edge,  Cheshire  SK9  7XP    Detailed  information  will  be  sent  on  request 
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ONLY  WHEN  THEY'VE 
SURVIVED  HANGING, 
STRETCHING  AND 
ELECTROCUTION 
ARE  THEY 
READY  FOR 
THE  RACK. 


Vv-  When  it  comes  to  condoms  we  ot  Motes  show 

v7  ■ 

v  .  no  mercy  The  whole  range  is  subjected  to  tor- 
tures thot  would  shome  the  Marquis  de  Sade. 

Initially,  samples  ore  hung  and  stretched  to  test 
strength,  then  water  tortured  to  check  foi  pinholes 

Only  then  oie  they  deemed  worthy  of  the  B  S  i 
kitemark  (one  of  the  highest  standards  in  the  world). 

But  we  don't  consider  this  punishment  enough. 
We  mercilessly  put  them  through  a  machine  that 
electronically  tests  them.  This  fiendish  contraption 


ensures  that  they  really  are  the  safest  of  condoms, 
and  worthy  of  the  name  'Motes.' 

Finally  they  are  subjected  to  Nonoxynol  9. 
A  spermicide  proven  in  laboratory  tests  to  be  the 
most  effective  killer  of  the  HIV  virus. 

At  this  stage  it  would  be  easy  for  us  to  say 
'we've  done  our  job'  and  leave  it  at  that.  But  we  don't. 

Instead,  we  include  in  every  packet  clear  and 
explicit  instructions,  widely  acknowledged  as  the 
most  helpful  aiound.  Considering  that  the  majority 


of  condom  failures  are  due  to  misuse,  it  seems  the 
most  sensible  thing  to  do 

But  we  are  not  content  to  rest  on  our  laurels 
As  a  division  of  the  world's  largest  condom  producing 
company,  Ansell,  we  believe  it  is  our  responsibility  to 
improve  standards  everywhere 

So,  next  time  someone  asks  for  a  packet  of 
Motes,  you'll  know  you're  selling  one  of  the  safest 
condoms  Because,  befoie  there's  any  pleasure, 
we  go  to  gieat  poms. 
MATES.  YOU  MAKE  LOVE.  THEY  MAKE  SENSE. 


SCRPT  SPECIALS 


Zocor  lowers  blood  lipids 


Merck  Sharp  &  Dohme  have 
launched  a  cholesterol-lowering 
agent  that  they  claim  is  a  potential 
breakthrough  in  the  fight  against 
heart  disease. 

Zocor  is  said  to  be  the  first  of  a 
new  class  of  agents  —  HMG-CoA 
reductase  inhibitors,  that  can 
lower  total  serum  cholesterol  by 
up  to  32  per  cent.  It  works  on  an 
early  rate-limiting  enzyme  in  the 
hepatic  production  of  cholesterol, 
but  does  not  appear  to  interfere 
with  other  metabolic  systems. 
LDL  cholesterol  is  reduced  by  up 
to  40  per  cent  and  there  are 
moderate  increases  in  HDL 
cholesterol. 

Zocor  is  indicated  for  use  in 
patients  with  a  cholesterol  level  in 
excess  of  7.8mmol/l.  Patients 
should  be  placed  on  a  cholesterol- 
lowering  diet  before  receiving  the 


drug  and  during  treatment. 
Manufacturer  Merck  Sharp  & 
Dohme  Ltd,  Hoddesdon, 
Hertfordshire,  EN11  9BU 
Description  Peach,  ovaJ  shaped, 
film-coated  tablets,  marked 
"Zocor  10"  on  one  side, 
containing  lOmg  simvastatin.  Tan, 
oval-shaped,  film-coated  tablets 
market  '  'Zocor  20' '  on  one  side, 
containing  20mg  simvastatin 
Uses  Primary  hyper- 
cholesterolemia that  is 
intolerant  or  responsive  to  other 
forms  of  therapy,  where  is 
cholesterol  level  in  excess  of 
7.8mmol/l 

Dosage  Initially  lOmg  once  daily 
in  the  evening  up  to  a  maximum  of 
40mg  a  day,  as  a  single  dose  taken 
at  night 

Side  effects  Constipation, 
flatulence,   headache,  nausea, 
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salmon  pure 

.^^w      fish  ■  oil  caosules 


A  major  health  food  publication  advertising  and  editorial 
campaign  has  been  launched  to  promote  the  latest 
superior  fish  oil  product  —  Salmon  Pure. 

Foyr  capsules  taken  as  part  of  regular  daily  diet  is 
equivalent  to  eating  half  a  pound  of  fresh  salmon. 

Salmon  Pure  fish  oil  has  the  richest  source  of  Omega-3,  a 
combination  of  acids  credited  with  giving  fish  oil  its 
amazing  properties. 

Distributed  by 
Health  Laboratories  Ltd 
Bayford  Industrial  Estate,  London  E8  3SE 
Tel:  01-985  8211/2  Fax:01-985  2953 


dyspepsia,  gastro-intestinal 
cramps  and  other  abdominal 
pains,  diarrhoea,  fatigue  and  rash, 
all  usually  mild  and  transient. 
Marked  and  persistent  increases 
of  serum  transaminases  have 
been  reported  infrequently.  Liver 
function  test  abnormalities  have 
generally  been  mild  and  transient. 
Increases  in  serum  creatinine 
phosphokinase  levels  derived 
from  skeletal  muscle  have  been 
reported 

Contraindications,  warnings, 

etc  Do  not  use  in  hypersensitivity 
to  Zocor,  active  liver  disease,  or 
unexplained  persistent  elevations 
of  serum  transaminases, 
pregnancy  and  breast  feeding  and 
women  of  childbearing  potential 
unless  adequately  protected  by 
non-hormonal  methods.  Perform 
liver  function  tests  before 
treatment  and  at  four  to  six  week 
intervals  during  the  first  12 
months  and  periodically  after  that. 
Transient    rises    in  serum 


transaminases  may  occur  soon 
after  initiation  of  therapy  which  do 
not  require  discontinuation  of  the 
drug.  Myopathy  should  be 
considered  in  patients  with  diffuse 
myalgias,  muscle  tenderness 
and/or  marked  CPK  elevation. 
Unexplained  muscle  pain, 
tenderness  or  weakness  should 
be  reported  by  the  patient.  See 
Data  Sheet.  Interactions  Slight 
elevation  in  drug  concentrations 
seen  when  given  concomitantly 
with  digoxin.  Appears  to  enhance 
slightly  the  anticoagulant  effect  of 
warfarin  in  normal  volunteers,  and 
patients  on  coumarin 
anticoagulants  should  be 
monitored  before  and  during 
treatment 

Supply  restrictions  POM 
Packs  28-day  calendar  packs  of 
lOmg  (£18.29)  and20mg  (£31.09, 
both  prices  trade)  tablets 
Product     licence  lOmg 
0025/0241 ;  20mg  0025/0242 
Issued  May  1989 


New  Ames 
test 

A  test  for  very  low  levels  of 
protein  in  urine  has  been 
introduced  by  Ames. 

Micro-Bumintest  can  be  used 
for  the  early  detection  of  diabetic 
nephropathy,  as  it  is  sensitive  to 
albumin  levels  below  150mcg/ml 
—  microalbuminuria,  which 
precedes  overt  nephropathy. 

Micro-Bumintest  comes  as  a 
tablet  (foil  strips  of  50,  £36,  or  10, 
£8.60  trade),  on  which  a  drop  of 
urine  gives  a  recognisable  colour 
change  in  the  presence  of  albumin. 
The  product  is  not  available  on 
FP10.  Ames  Company,  division  of 
Miles  Laboratories  Ltd.  Tel:  028 
145151. 


BRIEFS 


Eczederm  cream  is  to  be  produced  in 
tubes  of  30g  instead  of  25g,  and 
the  price  is  unchanged. 
Quinoderm  Ltd.  Tel:  061-624 
9307. 

Upjohn  are  replacing  5ml  vials  of 
Depo-Medrone  with  3ml  vials 
(single  vial,  £6.75;  6s  £40.10,  both 
prices  trade).  Upjohn  Ltd.  Tel: 
029331133. 


Azactam  has  been  removed  from 
the  Black  Triangle  scheme  and 
reporting  requirements  are  now 
amended.  E.R.  Squibb  &  Sons 
Ltd.  Tel:  051-6772201. 

Evans  have  introduced  the 
following:  aspirin  soluble  tablets 
75mg  (1000  £4.40);  co- 
trimoxazole  paediatric  mixture 
40/200mg  per  5ml  (100ml  £2) ;  co- 
trimoxazole  mixture  80/400mg 
per  5ml  (100ml  £3.70,  all  prices 
trade).  Azathioprine  50mg  tablets 
are  now  supplied  in  double  foil 
blisters,  to  enhance  patient 
compliance  and  improve  storage, 
say  Evans.  The  colour  of  lactulose 
has  changed  from  pale  straw  to  a 
clear  solution.  Evans  Medical  Ltd. 
Tel:  80403  414000. 

Stuart  are  introducing  a  100  tablet 
blister  pack  of  Monit  LS  (£6.68 
trade).  Stuart  Pharmaceuticals 
Ltd.  Tel:  0625535999. 

Cilag  say  the  initial  adult  dosage  of 
Tolectin  is  600mg,  ie  200mg  three 
times  a  day,  up  to  a  maximum  of 
1800mg  a  day  in  divided  doses, 
and  not  as  indicated  in  Script 
specials,  April  15,  p620.  Cilag 
Pharmaceuticals  Ltd.  Tel:  024024 
3541. 

Beecham  Research  Laboratories  say 

Ticar  vials  should  now  be  stored  in 
a  refrigerator  (2-8°C)  which 
extends  shelf  life  by  one  year. 
Beecham  Research  Laboratories. 
Tel:  01-560  5151. 
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150  YEARS  OF 
PHARMACEUTICAL  EXPERTISE 


From  an  apothecary's  shop,  to  one  of  the  country's 
leading,  generic  pharmaceutical  manufacturers. 
The  150-year  history  of  Cox  is  a  story  of  success  and 
continued  commitment  to  quality  and  service. 


COX  l'HARMACKl'TICAliS 

Arthur  II.  Cox  &  Co.  Limited,  Whiddon  Valley,  Barnstaple,  Devon  EX32  8NS. 
Tel:  (0271)  75001  Telex:  46531  Fax:  0271  46106 


TO  ANYONE  WITH  A  NOSE  FOR  BUSINESS. 

Fatale  was  the  most  successful  new 
fragrance  of  '88,  with  sales  exceeding 
£1.7  million. 

A  performance  we  plan  to  repeat,  if  not 
improve  upon,  this  year. 

Naturally,  we'll  be  giving  it  plenty  of 
Television  support. 

And  from  May  onwards,  we'll  be  offering 
a  special  promotional  parcel  to  all  indepen- 
dent chemists. 

SPRING  BODY  SPRAY  OFFER  -  NOW  ON 

Bu y  a  stock  parcel ,_( which  includes 
onl y  the  fastest  selling  SKU's  in  the  Fatale 
range),  and  we'll  give  you  six  free  Fatale 
body  sprays.  Worth  £10.50. 

If  you'd  like  to  cash  in  on  the  sweet  smell 
of  success,  call  0491  33333  extn  238. 


WHEN  YOU'RE  OUT  THERE  ON  YOUR  OWN, 
ISN'T  IT  NICE  TO  KNOW  WE'RE  ALWAYS  WITH  YOL 


STATIM 

FINANCE  LTD 


AAA !  LY 


The  many  companies  within  AAI 
Pharmaceuticals  have  been  servin 
pharmacy  for  a  great  many  years,  provii 
ing  sound,  reliable  deliveries  on  tim 
every  time. 

From  our  experience  we've  growi 
to  understand  your  special  needs.  S< 
much  so,  that  now  we  can  provide  yoi 
with  a  comprehensive  range  of  profe 
sional  pharmaceutical  services  to  cove 
all  your  business  requirements. 

We  believe  that  the  quality  of  ou 
service  is  second  to  none  because  th 
people  who  run  it  are  second  to  none. 

Call  your  AAH  Pharmaceutical 
Manager  now  and  we'll  prove  it  to  you. 


PHARMACEUTICALS 
LIMITED 

We're  always  there, 
we  always  care. 

THE- 


HILLCROSS 

GIBMERICS 


LINK    HEALTH  CADE  ^ANTAG 


PHARMACY 
SYSTEMS 


■CENTRE- 


HEALTH 


COMPANY  PROFILE 


The  art  of  Arthur  Cox 

Founded  in  Brighton  in  1839  by  Arthur  Hawker  Cox,  Cox  Pharmaceuticals  are  still  affectionately  known  as  "Cox  of 
Brighton",  even  though  they  moved  to  Barnstaple  ten  years  ago  The  original  corner  stone  of  the  company  was  a  patent 
granted  by  Queen  Victoria  for  a  tastless  pill  coating.  C&D  looks  at  the  Cox  family's  150  years  of  market  activity 

through  to  the  takeover  by  Hoechst  in  1985. 


Arthur  Cox  was  apprenticed  as  a  druggist  in 
1828  at  the  age  of  15.  It  was  then  that  he 
started  compiling  a  recipe  book  that  became 
the  very  part  of  his  business  founded  in  Ship 
Street,  Brighton  in  1834.  His  potions  at  that 
time  ranged  from  "brisk  purgatives",  diuretic 
balls,  cordials  for  infants,  calving  cleansers, 
inks  and  hair  dyes ,  to  paints  and  perfumes ,  as 
well  as  cold  creams  for  the  face  and  restorers 
for  the  furniture. 

But  it  was  Arthur  Cox's  persistance  in 
perfecting  "a  tastless  elegant  pill  coating 
which  enabled  pills  to  be  kept  in  the  mouth  for 
several  minutes  without  taste  though  soluble 
in  a  short  time  even  in  cold  water' '  that  was  his 
speciality,  and  for  which  he  obtained  his 
patent.  The  patent  for  this  expired  after  14 
years  and  the  company's  catalogue  of  1875 
warns  of  imitations  and  offers  "unsolicited 
testimonials  for  open  inspection" . 


The  product  mix 


In  1871  Arthur  Cox  had  given  the  shop  in  Ship 
Street  to  his  son,  Homersham  Edward  Cox 
and  moved  the  manufacturing  business  to  St 
Martin's  Place.  In  buying  a  house  which 
backed  on  it,  factory  and  family  life  became 
inextricabley  mixed  and  Cox  was  to  grow  by 
a  steady  purchase  of  properties  around,  all  of 
which  —  including  the  family  tennis  court  - 
were  to  be  enveloped  by  the  factory. 

By  1890  a  trademark  had  been  granted 
giving  recognition  to  A.H.  Cox  &  Co  and  the 
catalogue  of  that  year  indicates  their  products 
had  wide  distribution  throughout  the  UK  and 
there  were  regular  links  with  China  and 
Australia.  Again,  there  were  warnings  of 
imitations  and  of  "varnished  pills  which  passed 
straight  through  the  system"  —  competiton 
was  obviously  rife. 

Some  ten  years  before  the  death  of  A.H. 
Cox  in  1903,  the  young  sons  had  secretly 
installed  a  tablet  press  imported  from 
Germany,  and  had  been  surprised  at  its 
acceptance  by  their  father  when  it  was 
discovered.  So  in  1908  we  see  Herman 
Bethle,  chief  of  the  tablet  department, 
resigning  when  he  was  refused  a  salary 
increase.  Salaries  became  a  contentious 
matter  at  that  time  as  the  value  of  the  pound 
was  falling  steadily  as  war  loomed  ahead. 

Cox,  like  other  embryonic  pharmaceutical 
companies,  took  an  interest  in  milk  products 
and  they  purchased  the  rights  and  patented 
"massolettes" ,  derived  from  soured  milk. 
Sales  developed  rapidly  and  a  separate 
company  was  set  up,  but  two  years  later 
"massolettes"  lost  favour  and  the  company 
was  closed. 

This  venture  did  not,  however,  deter  the 
company  and  it  moved  into  the  cosmetic 
market  with  toothpaste  —  "the  original 
American  carbolic  formula",  brillantine  in  a 
sprinkler  bottle,  and  lanoline  in  a  tube.  But  it 
was  the  tablet  and  pill  business  that  was  to 
continue  to  expand. 
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Dr  Mackenzie 's  smelling  salts  came  to  Cox  in  a 
1971  merger 


Expansion  brought  problems  to  Cox,  with 
the  necessity  to  balance  the  costs  against 
potential  profits,  but  by  1910  the  problems  of 
space  were  becoming  acute  and  the  Brighton 
and  Sussex  laundry  in  Lewes  Road  was 
purchased  for  £5,500. 

World  War  One  was  a  difficult  time  for 
most  companies.  However,  despite  Treasury 
controls  and  excess  profits'  taxes,  Cox 
managed  to  accumulate  a  £21,000  reserve 
fund.  With  the  depression  looming,  net  trading 
profits  for  Cox  fell  from  near  £13,500  in  1919 
to  £2,500  in  1921 .  The  financial  conservatism 
of  the  directors  was  to  save  them  from  the 
embarrassment  facing  some  of  their 
competitors. 

Industrial  problems 

During  these  years,  and  those  immediatly 
after  the  Great  War,  there  was  much  industrial 
unrest  and  Cox  were  forced  to  negotiate 
minimum  rates  with  the  unions,  costing  the 
company  £3,000  a  year  —  a  large  sum  in 
relation  to  the  profits. 

At  the  annual  general  meeting  of  1919  the 
chairman  outlined  a  scheme  of  workers' 
shares  with  the  intention  of  giving  employees 
a  more  direct  interest  and  share  in  the  profits. 
Unfortuantely  this  far-sighted  scheme  was 
overtaken  by  the  depression  and  the  company 
was  forced  to  substantially  reduce  wages  and 
make  many  other  economies. 

The  salvation  of  Cox  was  to  be  the  "Bile 
Beans"  contract,  awarded  in  return  for  the 
withdrawal  of  their  objections  to  registration 
of  the  trade  mark.  In  1931,  a  contract  for  64 
million  pills  was  negotiated,  and  "the  factory 
went  mad".  Thus  began  a  period  of  relative 

continued  on  p826 
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Granulating  a  powder  mixture  in  a  wet  granulator  prior  to  tabletting 


prosperity,  and  profits  at  Cox  recovered 
enough  for  plans  to  be  laid  for  further 
expansion. 

Better  days 

Life  for  Cox's  employees  prospered  with 
separate  annual  outings  for  men  and  women, 
a  company  cricket  team,  and  for  the  lucky  few, 
tennis  parties  on  the  court  laid  between  the 
house  of  Edward  Cox  and  the  factory.  Those 
that  worked  for  the  firm  were  said  to  feel  part 
of  the  Cox  family,  with  several  members  and 
generations  of  the  same  family  all  working  for 
the  company.  Salaries  of  senior  staff  were 
increased,  improvements  made  in  sickness 
and  retiring  benefits  and  a  benevolent  fund  set 
up,  half  of  which  was  paid  out  as  an  annual 
bonus. 

In  1939  A.H.  Cox  celebrated  their 
centenary  in  style  with  a  dinner  at  the  Old  Ship 
Hotel  in  Brighton,  and  an  outing  at  Brooklands 
for  motor-racing,  a  large  lunch  and  high  tea. 
The  company  was  said  to  be  "in  good  shape  to 
meet  the  challanges  ahead".  But  the 
revolution  in  drug  design,  sulphonamides, 
antibiotics  and  numerous  other  chemical  dings 
was  to  come. 

Production  in  the  Second  World  War 
followed  the  pattern  of  the  first,  with  large 
contracts  of  over  100  million  tablets  a  year,  all 
at  fixed  prices.  Manpower  and  materials  were 
always  to  be  difficult,  but  Cox  had  become 
expert  at  making  do.  Several  new  rotary  tablet 
machines  were  obtained  with  a  government 
license,  but  otherwise  it  was  a  matter  of 
working  long  hours  and  keeping  things  going, 
to  achieve  more  than  three  times  any  previous 
output. 

Post-war  difficulties 


The  immediate  post-war  years  were,  if 
anything,  more  difficult  with  fuel  shortages  and 
a  national  shortage  of  materials.  The  problem 
then  was  not  orders,  but  supplying  them.  The 
late  1940s  saw  a  different  type  of  crisis.  The 
annual  turnover  was  close  to  £500,000  but  the 
profits  were  dropping  to  about  10  per  cent,  as 
competition  in  the  industry  increased.  Cox,  as 
ever  under  capitalised,  was  to  become  a  public 
company  in  1950.  Then,  as  if  to  mark  the  end 
of  an  era,  Edward  Cox  died. 

The  inflation  of  the  1950s,  with  stop  go 
economics,  lead  to  good  and  bad  years,  with 
steady  growth  in  turnover,  but  not  always  in 
profits.  In  1957  new  tablet  coating  equipment 
was  installed  as  at  this  time  Cox  were  still 
making  large  volumes  of  pills. 

But  these  ancient  formulations  were  soon 
to  be  superseded  by  compressed  tablets  made 
on  new  and  faster  multi-punch  machines.  Prior 
to  this  machines  had  been  driven  from  a 
common  shaft  by  a  belt  and  pulley  system  (see 
illustration  on  p825).  Modernisation  was  on  its 
way. 

Cox's  problems  lay  in  the  short  and 
uneconomic  runs  of  a  wide  range  of  products. 
Growth  at  that  time  was  in  the  new 
innovations  —  the  branded  pharmaceuticals  — 
resulting  from  highly  financed  research.  This 
was  not  for  Cox  or  many  other  "generic 
houses"  and  in  the  1960s  most  of  these 
companies  were  to  be  swallowed  up,  or  to 
disappear  for  good. 

At  Cox  life  slowly  returned  to  normal  with 
annual  outings  to  Folkstone,  Hampton  Court 
and  Windsor.  Working  for  Cox  was  like  being 
one  of  the  family  once  again.  Not  highly  paid, 
but  secure,  with  a  good  pension  and  benefits. 

At  nearby  Rustington,  Thomas  Mams  had 
a  well  equipped  laboratory  making,  among 


other  things,  Dr  Mackenzie's  smelling  salts 
formulated  in  the  1890s.  Cox  merged  with  this 
company  in  1971  and  this  proved  to  be  a  useful 
acquisition. 

The  activities  of  the  Medicines 
Inspectorate  began  to  bring  pressure  on 
pharmaceutical  manufacturing  companies  in 
the  early  1970s.  Companies  manufacturing  a 
wide  range  of  products  were  faced  with  many 
problems  in  relation  to  cross  contamination. 
Cox  were  no  exception  to  this  and  in  1976  they 
were  confronted,  either  with  a  complete 
refurbishment  of  the  numberous  premises 
they  had  acquired  over  the  more  than  100 
years,  or  move  to  a  new  site. 

The  move  to  Devon 


Family  connections  and  the  availability  of 
grants  resulted  in  the  decision  to  relocate  to 
Barnstaple  in  Devon.  At  that  time  Cox 
employed  about  300  people.  As  only  30  were 
able  to  go  to  Devon,  a  new  workforce  of  about 
175  had  to  be  recruited  and  trained. 

Now  for  the  first  time  under  one  roof  the 
company  found  new  life  and  within  five  years 
sales  were  double  those  made  in  the  last  years 
in  Brighton.  But  success  brought  attention, 
and  in  January  1985  Cox  became  a  subsidiary 


of  Hoechst  UK.  Nicholas  Cox,  great  grandson 
of  the  founder,  retired  —  the  end  of  the  family 
connection. 

At  the  time  of  the  buy  out  Hoechst 
promised  that  "operations  will  continue  at 
Barnstaple  under  the  Cox  name,  and  the 
employees  will  be  safe".  The  substantial 
investments  that  followed  in  1986-7,  and 
planned  extensions  in  the  granulation  and 
compression  departments,  supported  these 
sentiments. 

Managing  director  David  Green  says: 
"We  are  committed  to  being  a  major  supplier 
of  generics  and  will  continue  to  grow  with  the 
market,  as  the  NHS  comes  under  increasing 
financial  pressure. 

"I  see  the  strength  of  Cox  in  their  personal 
relationship  with  the  retail  customer.  We  have 
always  supplied  directly  to  them,  not  at  arms 
length  through  a  wholesaler.  This  friendly 
relationship  brings  loyalty  not  only  from  our 
customers  but  also  from  our  staff. 

'  'Today  Cox  have  a  large  share  of  the  UK 
generic  market,  having  increased  sales  from 
£7. 5m  to  £16. 5m  since  1984.  Therefore,  not 
only  are  we  commemorating  our  past 
achievements,  but  are  also  looking  forward 
and  planning  for  the  opportunities  that  the 
1990s  will  bring." 
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JAIMSSEN 

PHARMACEUTICAL  LIMITED 


Grove,  Wantage,  Oxon  0X12  ODQ. Telephone  (0235)  772966  Telex  837301  JAN  UK  G  Fax  (0235)772121 

IMPORTANT  PRODUCT  INFORMATION 

NEW  PRODUCTS 


1.  PREPULSID*  (cisapride)  —  Pack  lOmgx  112 

Gastrointestinal  prokinetic  drug.  Initially  to  be  promoted  in  hospitals  but  patients  may  be  referred 

to  their  GPs  for  continuation  of  therapy. 

Labelling:  BNF  No.  22:  half  to  one  hour  before  food. 

2 .  SPQRANQX*  (itraconazole)  -  Pack  lOOmg  x  4 

Dispensing:  For  the  treatment  of  vaginal  candidosis,  recommended  therapy  is  1  original  pack  ie  4 
capsules. 

Labelling:  BNF  No.  21 :  With  or  after  food. 

BNF  No.  25:  Swallow  whole.  Do  not  chew. 

Further  information  on  PREPULSID*  or  SPORANOX*  is  available  from  our 
Medical  Information  Department. 


NEW  PRICES 

3.  MOTILIUM*  (domperidone) 

The  basic  price  of  30  MOTILIUM*  tablets  from  your  full-line  wholesaler  is  now £2. 45  excluding 
their  additional  discounts. 

4.  DAKTACORT*  (miconazole  and  hydrocortisone)  CREAM 

The  basic  price  of  DAKTACORT*  Cream  30g  from  your  full-line  wholesaler  is  now  £2.40 
excluding  their  additional  discounts. 


Please  CHECK  the  price  of  supply  offered  by  any  other  supplier  on  MOTILIUM*  and 
DAKTACORT*  before  you  next  order. 

The  relevant  order  codes  for  these  products  are  as  follows: 


LINK 

PIP 

PROSPER 

TRADE 
PRICE 

SPORANOX*  4  caps 

SPO  84U 

233-122 

166-611 

£5.71 

PREPULSID*  112  tabs 

PRE  622N 

020-420 

166-603 

£36.00 

MOTILIUM*  30  tabs 

MOT  23F 

210-815 

217-208 

£2.45 

DAKTACORT*  Cream  30g 

DAK9G 

110-460 

171-702 

£2.40 

*  TRADE  MARK 


Registered  in  England  No  1027904.  Registered  Office:  Grove.  Wantage,  Oxon  0X12  ODQ 


An  anxious  mother  telephones  you  about  this 
prescription,  which  you  dispensed  four  days  ago.  Her  five 
year-old  son  has  been  sleeping  and  dreaming  badly  since 

he  started  the  antibiotic,  which  was  prescribed  for  a 
persistent  ear  and  upper  respiratory  tract  infection.  This 
did  not  happen  when  he  was  taking  amoxycillin  last  week. 
And,  what's  more,  the  infection  "has  gone  onto  his 
tummy". 


T~Z1 


Q 


UESTIONS 


1.  What  may  be  causing  the 
symptoms? 

2.  If  amoxycillin  caused  no 
problems,  why  not  try  it  again? 

3.  The  GP  now  wants  to  "hit  it 
hard"  with  ciprofloxacin  —  do  you 
agree? 

4.  What  other  points  should  you 
consider? 


WYETH  GENERICS 
PHARMACY  CROSSWORD  NO.  12 

The  solution  to  No.  12  will  appear  alongside  No  13  in  June,  1989 


Clues  Across 

,    Major  body  fluid  produced  by  a  psalm  |6| 

5  A  lucky  parasite'  |5| 

8  Lard  and  angel  found  next  to  kidney  (7  b) 

10  To  urge  lor  example  string  |3| 

I,  Rut  a  penny  ,n  tne  land  and  find  a  tortoise  |8| 

14  Princess  s  display  is  chaos  (8| 

,c  point  to  the  Boys  Brigade  and  recede  |  i) 

',7  G™ngsunbulnulcerous»remakesonebadtempe^d|l2| 

19  The  man  is  after  a  bird  and  gets  atax|i| 

20  To  pass  please  around  |6| 


rGoTsrandpointtesslvanforaneariystreaker,.,, 
Tory  moderates  stand  on  then  heads  lor  food  ffl 
A  bachelor  upset?  -  no.  calms  down  6| 
Throw  most  of  gun  ,n  the  fire  to  produce  shape  |6| 
,    Turn  South  Africa  into  America  11  1. I| 

r  Finish  mixed  den  |3| 

)  Australian  soap  next  door?  |I0| 

12  Ancient  city  curse  is  sophisticated  |6] 

13  irritate  right  joint  |6| 

16  District  in  a  real  town  (4| 

17  Whip  feline  |3] 

18  Eccentric  fruit  (3) 


Submitted  by  Angela  James  Edinburgh 


Prizes  of  £5  wSIl  be  awarded  to  the 
senders  of  trie  first  5  correct  solutions 
drawn  on  10th  June  1989. 

Name  No.  12 

Address 

C&D 

Solution  to  Puzzle  No.  II 

Across:  I  Constitution,  7  Sarong;  8  Betwixt:  9  Spirit.  10  Hence.  12.  Frown.  14  Debuts, 
16  Candida,  17  Asthma,  18  Extrapolates  Oown:  I  Carbobydiate  2  Newion.  3  Three. 
4  Tests.  5  Terrier,  6  Nightingales,  II  Crusher.  12  Fungal,  13  Orient;  15  Scalp 


^£50 

Send  your 

crossword  to  wyeth  Generics  If 

it's  selected  for  publication  here,  we'll 
send  you  £50  Puzzles  should  be  no 
larger  than  12x12  squares. 


Get  the  right 
result  with 


wyeth  AA 


GENERICS 


\QUALiTY  ASSURED 


"trade  mark 


Wyeth  Generics,  Wyeth  Laboratories,  Huntercombe  Lane  South.  Taplow  Maidenhead,  Berks.  SL6  OPH 


A 


NSWERS 


1.  The  systemic  absorption  of 
ephedrine  has  been  associated 
with  adverse  CNS  effects,  usually 
after  excessive  doses.  Children 
are  reputed  to  be  less  susceptible 
than  adults  but,  even  so,  it  is 
normally  recommended  that  the 
dose  is  given  not  later  than  tea- 
time.  Erythromycin  has 
occassionally  been  associated  with 
nightmares,  although  the 
incidence  is  uncertain. 
Erythromycin  may  also  cause 
abdominal  discomfort  or  nausea, 
which  could  interfere  with  sleep. 
Alternatively,  a  febrile  illness  such 
as  otitis  media  can  disturb  sleep 
with  an  apparent  increase  in 
dreaming  and,  if  the  erythromycin 
is  ineffective  in  this  instance,  an 
exacerbation  of  the  infection  could 
account  for  the  symptoms.  The  GI 
upset  may  also  be  due  to  diarrhoea 
caused  by  the  antibiotic's  effects 
on  bowel  flora;  this  will  normally 
resolve  when  the  drug  is  stopped. 

2.  An  alternative  to  erythromycin 
may  be  appropriate,  since  four 
days'  treatment  should  be 
adequate  to  produce  at  least  some 
improvement.  If  amoxycillin  was 
tried  last  week  it  was  obviously 
not  curative.  Provided  the  dose 
and  compliance  were  adequate, 
the  infecting  organism  may  have 
been  resistant  to  penicillins. 

3.  Ciprofloxacin  is  often  active 
against  organisms  resistant  to 
older  agents  but  it  is 
contraindicated  in  children  except 
as  a  last  resort  because  of  possible 
effects  on  bone  growth.  Similarly, 
tetracyclines  are  contraindicated. 
One  alternative  might  be 
cotrimoxazole.  It  is,  however, 
important  to  avoid  the 
development  of  complications  of 
otitis  media  —  if  there  is  no  quick 
improvement  it  may  be 
appropriate  to  ask  why  this 
infection  is  proving  resistant  to 
treatment  (is  it,  for  example,  a 
viral  infection?). 

4.  Other  pharmacological  causes  of 
nightmares,  which  should  be 
considered  in  children  with  any 
symptoms  affecting  the 
respiratory  tract,  include  cough 
mixtures  containing 
sympathomimetics  like 
pseudoephedrine.  Again,  the 
incidence  of  this  is  unclear  but  it 
could  easily  be  a  hidden  cause  of 
this  boy's  problems.  You  should 
also  ensure  that  paracetamol  is 
available  to  help  reduce  any  fever 
that  may  be  present. 
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New  taste  help 
medicine  go 


(and  your  profits  go  up) 

We've  improved  Milk  of  Magnesia  so  that 
it  slides  down  easier  and  tastes  nicer...  changes 
that  will  go  down  well  with  your  customers... 
changes  that  will  be  strongly  advertised  in 
leading  women's  magazines. 

For  more  information  please  contact  your 
Sterling  Health  representative  or  wholesaler. 


(Sterling  Q  Health) 


BUSINESS  IN  FOCUS 


Trouble  in  store 


DOOR  DISPENSARY 


The  existing  layout:  classic  corridor  customer  flow,  discouraging  shoppers  from  having  a  browse. 


This  business  has  big  problems.  John 
Kerry,  in  this  his  third  article  in  the 

series,  recommends  a  step 
backwards  in  an  attempt  to  retrieve 
custom  lost  from  lis  shop  since  it 

was  purchased  last  Summer. 

The  strength  of  this  business  was  a  previously 
healthy  profit  and  loss  account  with  a  gross 
turnover  nudging  £500,000  for  year  ending 
January  31,  1988. 

At  28  per  cent  gross  and  9  per  cent  net 
profit  the  shop  looked  in  good  shape,  and 
certainly  offered  scope  for  further  growth  and 
profit,  with  strengths  which  have  ensured  its 
continued  success  as  a  dispensing  business. 

When  the  shop  was  purchased  last  July, 
the  stock  figure  was  £50,000  and  the  turnover 
had  remained  static  over  the  previous  year. 

The  pharmacy  is  in  a  large  covered 
shopping  precinct  in  the  centre  of  a  densely 
populated  borough  which  serves  pre-war 
terraced  housing  and  high-rise  flats,  with  a 
considerable  ethnic  population.  There  are  two 
doctors'  surgeries,  one  opposite  the  shop,  and 
an  average  of  3 ,300  items  are  dispensed  each 
month,  20  per  cent  of  these  being  paid. 

A  full  time  pharmacist  is  employed 
together  with  four  full  time  staff.  A  9  per  cent 
net  profit  is  commendable,  considering  that  a 
pharmacist's  salary  is  paid.  The  NHS 
contribution  to  the  total  turnover  is  £180,000 
(36.6  per  cent). 

Stock  at  year  end  was  £50,000,  providing 
a  stock  turn  ratio  of  7.3  but  this  should  be 
nearer  8.5  for  a  shop  of  this  size.  NHS  stock 
turn  is  better  at  9.2  while  the  counter  is 
understandably  lower  at  6.4. 

Although  not  a  perfect  situation,  there  was 
a  substantia]  business  here,  and  it  was  thought 
once  they  had  put  some  improvements  into 
practice,  increased  profits  could  be 
anticipated. 

Changes  made 

Shoplifting  was  considered  a  major  problem, 
so  an  electronic  theft  detection  system  has 
been  installed,  and  is  used  to  protect  all  items 
costing  £3  or  more .  In  four  months  the  alarm 
has  only  sounded  on  two  occasions  and  on  both 
occasions  the  thief  escaped. 

The  high  priced  skin  care  and  fragrancy 
business  has  been  stepped  up  considerably. 
Staff  have  attended  manufcturers'  training 
courses,  the  stock  levels  increased,  new 
quality  lines  introduced  and  the  windows  have 
been  professionally  dressed  to  project  these 
products. 

Nothing  else  of  any  significance  has  been 
done  to  the  shop  because  the  new  owners  did 
not  want  to  scare  off  any  customers  who  might 
take  their  scripts  to  the  multiple  chemist  in  the 
same  precinct. 

If  the  business  had  not  grown  faster  than 
inflation,  it  would  have  been  disappointing, 
bearing  in  mind  the  effort  and  investment.  A 
turnover  matching  last  year  would  be 
worrying,  but  in  fact  the  net  turnover  has 
dropped  alarmingly  from  £500,000  to 
£455,000.  Allowing  for  inflation  the  shortfall  is 
nearly  £100,000.  Under  new  ownership  the 
business  is  currently  taking  £2 ,000  per  week 


less  than  it  should. 

To  discover  what  has  gone  wrong  and 
recommend  a  plan  of  action  to  put  things  right 
is  not  easy,  given  the  gravity  of  the  situation. 
Some  strong  pointers  are  available  however, 
and  these  are  summarised: 

□  The  new  up-market  image,  demonstrated 
by  the  new  lines,  the  window  display  and 
concentration  on  expensive  agency  products 
is  considered  to  be  wrong  for  a  shop  in  this 
area. 

□  Customers  look  to  new  owners  to 
demonstrate  their  intentions  straight  away. 
From  the  outside,  the  shop  looks  more 
expensive,  and  the  inside  echoes  this. 
Installing  a  high  tech  security  system  won't 
make  even  the  most  honest  of  customers  feel 
comfortable. 

□  The  company  claims  toiletries  and  fast 
moving  counter  lines  sell  well  and  they  have 
very  competitive  prices  on  such  items.  This 
isn 't  true.  A  quick  check  comparing  the  prices 
of  four  popular  brands,  with  competitors  in  the 
precinct  revealed  that  all  were  cheaper.  To 
compound  this  crime,  nobody  in  the  shop  was 
aware  of  this  because  they  simply  didn't 
check. 

□  Again  the  shop  makes  no  efforts  to  project 
that  it  is  price  competitive,  so  who  is  to  know? 

□  The  layout  of  the  shop  produces  a  classic 
corridor  customer  flow,  discouraging 
shoppers  from  walking  around  the  fitments. 

The  company  has  a  serious  problem.  The 
prescription  business  has  held  up,  counter 
trade  has  fallen  away  badly.  There  are  no 
exterior  factors  apparent  which  may  be 
blamed,  nothing  much  has  changed  in  twelve 
months.  The  change  of  ownership  and  their 


subsequent  actions  appear  to  be  the  cause, 
and  it  looks  as  thought  this  business  has  lost 
around  £1,000  in  cash  customers  a  week  to 
the  opposition. 

Winning  back  these  customers  will  prove 
to  be  much  harder  than  it  was  to  lose  them. 
The  situation  is  desperate  and  strong 
measures  are  recommended. 

Recommendations 

1.  Buy  brand  leaders  and  second  and 
third  brands  in  all  toiletry  and  fast 
moving  areas  only  for  promotion. 
Carefully  compare  all  prices  and  buy  at 
the  lowest. 

2.  Make  regular  price  checks  on  all  of  the 
local  opposition,  particularly  price 
sensitive  items  and  price  promote  one 
or  two  brands  from  each  category 
every  month  eg  toothpaste,  shampoo, 
conditioner,  nail  colourant.  Make  sure 
prices  are  below  all  the  local 
competition,  even  if  this  means  loss- 
leading  on  some. 

3.  Initiate  a  regular  publicity  campaign 
using  local  newspaper  advertising  or 
door  to  door  leaflets,  or  both. 

4.  Use  bold  window  posters  announcing 
"cut  price"  promotions  with  displays 
of  promoted  items. 

5.  Use  shelf  barkers  for  in-shop 
promotions  and  allocate  a  prominent 
gondola  section  for  them. 

The  above  are  meant  to  attract  back 
customers  who  have  forsaken  the  shop  and 
are  fairly  standard  procedures  in  any  retail 
situation  where  high  volume,  low  price 
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business  is  sought. 

Further  steps  are  necessary  in  this  shop 
and  the  following  additional  recommendations  9. 
are  also  proposed: 

6.  Management  information,  stock  usage  10 
records  and  departmental  breakdown 

of  sales  are  totally  absent.  Since  the 
shop  was  purchased,  stock  levels  have 
risen  from  £50,000  to  £66,000  despite 
falling  sales.  EPoS,  but  only  a  system 
designed  for  a  single  retail  pharmacy  11. 
outlet,  would  solve  many  problems. 

7.  Re-position  fitments  to  aid  customer 
flow  and  impulse  purchase  and  use 
shelf  edge  price  tickets. 

8.  Remove  glittering  window  curtains  12. 
from  display  so  that  customers  can  see 

into  the  shop  and  reduce  number  of 


displays  devoted  to  expensive  agency 
lines. 

Devote  more  space  to  fast  moving 
goods,  and  less  to  expensive  items. 
Once  EPoS  is  installed  and  providing 
necessary  data,  review  agency  lines 
and  remove  unprofitable  ones.  Identify 
overstocks  and  either  return  to 
supplier  or  sell  off  at  cost,  setting  a 
target  stock  level  at  £46,000. 
Consider  adopting  a  symbol  group 
image  in  order  to  get  better 
promotional  prices,  POS  materials, 
and  to  take  advantage  of  the  national 
advertising  campaigns. 
Consider  selling  own-label  products  as 
all  of  the  local  competitors  have  them 
This    is    a    very    sad    story  of 


DOOR 


DISPENSARY 


PROPOSED  NEW  LAYOUT 

1  GONDOLAS  SET 
TO  ENCOURAGE 
CUSTOMERS  TO  WALK 
AROUND  SHOP 


2.  PERFUMERY/SKINCARE 
COUNTER  SHORTENED 


3  BABY  CARE  RESITED 
TO  FRONT  OF  SHOP 


EXPECTED 
CUSTOMER  TRAFFIC 
FLOW 


STAGED  WINDOW  DISPLAY 


STAGED  WINDOW  DISPLAY 


mismanagement,  demonstrating  what  can  go 
wrong  when  both  sales  and  stock  date  is 
missing  and  wrong  marketing  decisions  are 
made.  There  may  be  more  factors  affecting 
this  situation  than  were  revealed  in  the  time 
available,  but  the  current  plight  of  the  business 
is  most  obvious.  The  situation  is  not  beyond 
redemption,  but  the  coming  year  will  be  tough 
and  not  helped  by  the  fact  that  large  loan 
repayments  have  to  be  made. 

Pharmacy  type:  independent  —  limited  company 

Size  and  situation  1400  sq  ft  main  shopping 
precinct  —  London 
subui  li 


Type  of  premises  Modern  - 
frontage 
mall 


double 

-  main  shopping 


Competition 


Immediate  vicinity  —  a 
multiple  chemist,  two 
major  multiple  drug 
stores,  two 
supermarkets,  market 


Products 

Net  sales  to  Jan 
88 

Net  sales  to  Jan 
89  (est) 

Gross/net  profit 
(overall) 
Gross  profit 
counter 

Total  sales/sq  ft 
Shop  sales/sq  ft 
Stock  turn 
Purchases 
Net  expenses 
Rent  &  Rates 
Heat  &  lights 
Insurance 
Maintenance 
Total  salaries 
Loans  interest 
Accountancy  etc 


Specialist  in  agency 
fragrances  and  skincare 
£496,000 (£316,000 
counter) 

£446,000 (£266,000 
counter) 

27.8  per  cent/9  per  cent 

Not  known 

£6.80  per  week 
£4.34  per  week 
7.2  overall 
£353,000 
£93,250 
£23.500 
£1,550 
£950 
£1,500 

£36,000  (excl.  directors) 
£2,400 
£1,530 


Accounts  for  current  trading  are  not 
available.  The  following  information  is  taken 
from  accounts  year  ending  January  31,  1988, 
prior  to  the  purchase  by  the  present  owner. 


Domperidone? 

■ 


i 


Evoxin  is  a  registered  trade  mark. 
Sterling  Research  Laboratories, 
Onslow  Street,  Guildford,  Surrey  GU1  4YS. 
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CONTINUING  EDUCATION 


Motivation — the  key 

Motivation  is  more  important  than  financial  considerations  when  it  comes  to  continuing  education. 


A  survey  of  community 
pharmacists  in  the  North  West  has 
found  that  a  desire  to  learn  for  its 
own  sake  is  the  dominant 
motivating  factor  for  going  on 
courses.  Accreditation  does  not 
appear  to  be  important  except, 
perhaps,  to  the  younger  career- 
minded  person. 

The  survey  was  carried  out  by 
Dr  Vick  Standing,  regional 
pharmaceutical  officer  and  course 
organiser,  North  Western 
Regional  Health  Authority,  and  Dr 
David  York,  lecturer,  department 
of  management  sciences, 
UMIST.  Supported  by  a  grant 
from  the  Manpower  Services 
Commission,  they  did  the 
research  before  devising  a  training 
programme  which  is  due  to  start 
next  April. 

Firstly  they  held  discussions 
with  training  personnel  and  sales 
managers  from  multiple 
pharmacies,  together  with  12 
community  pharmacists,  to  find 
out  what  training  provision  already 
existed.  Then  they  interviewed  a 
probability  sample  of  40 
pharmacists  in  the  region,  based 
on  location  and  type  of  ownership, 
to  determine  their  training  needs. 
Finally  they  developed  a  series  of 
proposed  training  modules  and 
asked  the  same  40  pharmacists 
plus  10  others  whether  they  were 
likely  to  attend. 

Training  needs  differ 

Describing  the  results  at  a 
Pharmacy  2000  seminar  held  last 
week  at  Janssen  Pharmaceutical, 
Dr  Standing  said  that  although 
1,500  community  pharmacists 
practised  in  the  North  West 
region,  attendance  at  continuing 
education  meetings  had  averaged 
30.  But  there  was  a  small  cohort  of 
highly  motivated  professionals  on 
which  it  was  hoped  to  build.  The 
survey  revealed  measurable 
differences  in  the  training  needs  of 
different  pharmacists,  according 
to  the  type  of  pharmacy  in  which 
they  worked,  their  location  or 
years  of  experience. 

Of  the  40  pharmacists 
interviewed,  only  12  had  ever 
undertaken  postgraduate  training 
at  their  own  expense.  All  had  been 
on  professional  topics  and  included 
distance  learning  packages,  NPA 
short  courses  and  some  evening 
seminars. 

Some  form  of  accreditation 
was  seen  as  important  by  younger 
pharmacists  and  by  marginally 
more  pharmacists  employed  by 
multiples  than  independents, 
although  overall  just  over  half  did 
not   consider  it  important, 


particularly  independents  in  the 
older  age  groups.  The 
independents  saw  it  not  as  a 
means  of  increasing  earnings  but 
more  for  personal  satisfaction  and 
career  progression.  Pharmacists 
working  for  multiples  placed 
slightly  more  emphasis  on 
increasing  their  earnings.  But 
generally  the  desire  to  learn  more 
for  its  own  sake  appeared  to  be 
the  dominant  motivation. 

Having  assessed  what 
pharmacists  wanted,  the 
researchers  put  together  a 
"rolling  programme"  of  six 
modules  a  year  for  three  years 
starting  in  April  at  two  separate 
venues.  According  to  Dr 
Standing,  pharmacists  have 
expressed  a  high  degree  of 
motivation  and  a  willingness  to 
travel.  They  feel  a  sense  of 
ownership  and  that  it's  their 
programme  rather  than  one 
imposed  on  them,  he  said. 

Costs  are  expected  to  be 
£3,000  per  module  and  by  1992-3 
the  region  is  likely  to  be  spending 
a  total  of  £117,000  on  continuing 
education.  This  would  include 
distance  learning,  production  of 
background  and  pre-course 
material  and  return  to  practice 
courses.  An  application  has  been 
made  to  the  learning  technology 
unit  for  a  grant  to  cover  interactive 
video  material  which  pharmacists 
can  take  back  from  the  courses  to 
show  their  colleagues. 

Dr  Standing  thought  the 
collaborative  structure  of  the 
project  was  important,  involving 
employees,  employers, 
academics  and  pharmaceutical 
officers,  and  that  postgraduate 
education  committees  should  run 
on  those  lines.  He  believed 
pharmacists  must  be  properly 
equipped  to  fulfil  their  extended 
role  by  training  programmes 
which  had  been  scientifically 
determined  to  meet  defined 
objectives. 

He  also  felt  strongly  that  locum 
fees  for  pharmacists  participating 
in  continuing  education  courses 
should  reflect  real  costs,  a  point 
echoed  by  other  speakers  during 
the  discussion.  Mr  J.F.  Smith, 
director  of  continuing  education, 
Sunderland  Polytechnic,  said  that 
pharmacists  were  tired  after  work 
and  some  actually  fell  asleep 
during  evening  courses.  He 
thought  study  leave  should  be  built 
into  the  contract  and  pharmacists 
should  be  able  to  go  on  courses 
during  their  working  hours. 

Dr  Peter  Noyce,  deputy  chief 
pharmacist,  Department  of 
Health,  who  is  responsible  for 
section  63  budget  allocation,  said 


the  issue  of  locum  pay  had  been 
"taken  on  board",  but  simply 
paying  locum  fees  in  full  might  not 
be  the  best  way  of  getting  value 
for  money  in  terms  of  maintaining 
pharmacists'  competence  to 
practise.  Much  knowledge 
updating  was  best  done  by 
distance  learning  and  there  would 
always  be  psychological  barriers 
to  course  attendance  whatever 
the  payment. 


Locum  fee  issue  'taken  on 
board' but  is  it  the  best 
way  of  getting  value  for 
money?:  Dr  Peter  Noyce, 
DoH. 


In  an  earlier  presentation,  Dr 
Noyce  had  stressed  that  the  views 
he  expressed  were  personal  and 
not  necessarily  those  of  the 
Department.  The  1987  Primary 
Care  White  Paper  had  said  the 
Government  would  make 
available  additional  funds  for 
continuing  education  and  in- 
service  training  for  pharmacists. 
For  the  year  1989-90  £326,000 
had  been  allocated  to  the  regions 
and  £380,000  to  central  or 
targetted  initiatives,  compared 
with  a  spend  of  £152,000  and 
£59,000  respectively  in  1987-88. 

This  year  the  targetted 
development  programme  had 
been  expanded  to  cover  health 
screening  promotion,  professional 
interface  development, 
exploitation  of  new  educational 
technologies  and  the  initial 
development  of  vocational  training 
schemes.  Each  theme  had  a 
funding  ceiling  of  £50,000.  The 
regions  had  been  given  a  specific 
allocation  for  pharmacists 
returning  to  practice  and  other 
funds  had  become  available  for 
post-qualification  training  for 
pharmacy  technicians. 

In  a  recent  study 
commissioned  from  Newcastle 
University's  centre  for  continuing 
education,  community 
pharmacists  identified  timing  and 


location  of  courses  as  major 
concerns  and  mentioned  that 
travelling  several  miles  to  a  course 
after  work,  without  sustenance, 
was  a  particular  problem. 

Most  people  preferred  to  learn 
at  their  own  pace  and 
convenience,  the  speaker 
continued.  Open-learning 
techniques,  first  introduced  by 
Leicester  and  Strathclyde,  and 
more  recently  piloted  by  the  Royal 
Pharmaceutical  Society,  were 
probably  the  most  efficient  and 
user-friendly  means  of  updating 
knowledge. 

Liverpool  School  of  Pharmacy 
was  looking  at  the  potential  of 
computer-assisted  learning. 
Dutch  pharmacists  produce 
customised  patient  information 
from  a  CD-ROM  system  and  its 
use  in  continuing  education  was 
being  considered.  In  New 
Zealand,  tele-conferencing  had 
been  adopted  as  a  means  of 
reaching  pharmacists  in  remote 
areas. 

Janssen  are  planning  to 
produce  a  Continuing  Awareness 
Bulletin  on  pharmacy  practice 
research  if  a  feasibility  study 
proves  successful.  Dr  Alison 
Blenkinsopp,  Janssen  pharmacy 
practice  research  fellow  based  at 
Bradford  University,  who  will  help 
to  compile  the  bulletin,  explained 
that  the  aim  would  be  to  provide 
researchers  in  the  UK  with  a 
regular  update  on  international 
developments.  The  bulletin  would 
review  research  mainly  in 
community  pharmacy  practice  but 
would  cover  hospital  and 
educational  topics  of  direct 
relevance. 

About  30  journals  would  be 
scanned  and  a  bulletin  produced 
every  four  months.  Researchers 
could  also  give  details  of  work  in 
progress. 

Janssen  should  know  by  the 
end  of  June  whether  or  not  the 
idea  is  feasible.  If  so,  the  first 
copies  will  be  available  at  the  BP 
Conference  this  September  and 
mailed  to  pharmacists  involved  or 
interested  in  practice  research. 

Robert  Dewdney,  the 
Society's  senior  education  officer, 
elaborated  on  the  patient 
medication  records  and  residential 
homes  training  packages  prepared 
by  the  Society  and  DoH  (C&D, 
April  29,  p704). 

Attendance  at  the 
complementary  workshops  would 
not  be  mandatory  for 
remuneration.  The  workshops 
would  cover  areas  that  could  not 
be  covered  by  self-study,  such  as 
hands  on  experience  of  the 
different  PMR  systems  available. 
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READY MADE 

RCADYSPCX 

READING  GLASSES 

AN  UNBEATABLE  PROFIT  MAKER! 

ALREADY  SELLING  IN  CHEMISTS, 
NEWSAGENTS,  GROCERS,  MARKET  STALLS, 
GARDEN  CENTRES,  HAIRDRESSERS, 
GARAGES,  LIBRARIES,  HOTELS. 
£§2V^r     IN  FACT  ANY  RETAIL  OUTLET 


l^f     IN  FACT  A 

*r  OUT  OF  O  OVER 
lH     40  YEARS  OLDS  NEED 
t      ^         READING  GLASSES 


RCADY 


fQP  3  STYLES  SELLING  AT 


HALF 
EYES 


£2.99 


HALF  «,  ^ 


FASHION 
FRAMES 


&4. 


35» 


99 


FASHION 


mm* 

mmrsss 


€9.99 


THE  VERY  BEST 
OF 

QUALITY  GLASSES 


jjAir  _  ^. 


NATIONALLY  ADVERTISED  &  FEATURED  ON  TV 

RCADYSPCX 


A  GUARANTEED  QUALITY  PRODUCT 
BY  CROWN  EYEGLASS  pic. 


SEND  FOR  YOUR  STARTER  PACK  INCLUDING  FREE  DISPLAY  STAND 


R'spex  £2.99 
R'spex  £4.99 
R'spex  £9.99 
Cases (%  eye) 
Cases  (full-size) 
Cords 


Qty 


12 
18 
12 
10 
20 
10 


Unit  Cost 
(excl.  VAT) 

1.70 
2.20 
5.00 

25 

35 

.25 


Total  Cost 
(excl.  VAT) 

20.40 
39.60 
60.00 
2.50 
700 
2.50 
132.00 


TOTAL  COST  OF  STARTER  PACK 
£151.80  Inc.  V.A.T.  @  15%  (£19.80) 


Total  Retail 

Value 
(incl.  VAT) 
35.88 
89.82 
119.88 
5.00 
15.00 
5.00 
270.58 


ORDER  BY  'PHONE 

Credit  card  holders  call  0254  680010  (24  hr.  ans. 
mach.).  Please  quote  your  name,  address,  credit 
card  no.  and  expiry  date.  State  the  quantity  of 
starter  packs  required  and  this  reference  no.  CDl 


Please  send  me  READYSPEX  starter  packs.  I  enclose  cheque  for  £151.80  (inc.  V.A.T.)  for 

each  pack  payable  to  Readyspex  Ltd.,  or  please  debit  my  Access  or  Visa  Account. 


No. 


Signature 


Card  Expiry 
Date:  Month 


Card  Holders  Address 

BLOCK  CAPITALS  PLEASE 


Company  Name 
Delivery  Address 


Tel. 


SEND  TO:  READYSPEX  LTD.  GLENFIELD  PARK,  NORTHROP  AVENUE.  BLACKBURN  BB1  5QF  (Maximum  delivery  28  days) 
FOR  OFFICE  USE  ONLY   

Date  Received  


.Customer  Quote 


CDl 


HciiiySfitt. 

Stops  tfe 
baby  crying  and 
usually  —  instantly. 

Yes  -  it  REALLY  does.  Believe  it.  because  hospital  after 
hospital  have  all  come  up  with  the  same  successful  findings 
-  BabyShh  really  works  and  they  recommend  it.  89%  of  the 
babies  stopped  crying 


Consultant  Paediatrician, 
Northwick  Park  Hospital. 
Harrow  1 

H^a^ 

°/d.  89o/0  s  opoed  rn         $  ^  *  m^ 
quiet  after  Z  snunT,9  ^  7 ' %  re™<n^ 
asleep           ^ St0pped  50%  <"so  fell  \ 

•  The  judgement  of  the  effectiveness  is  best 
provided  by  our  neonatal  nurses  who  have  been 
makmg  frequent  use  of  the  shell  They  came  to 
the  UNANIMOUS  conclusion  that  the  application 
of  thelheTFisTdear  calming  effect  on  the  babies, 
and  thus  they  like  using  it  on  restless  babies  who 
are  not  screaming  for  other  reasons 

Head  Physician. 
Hansestadt  Hospital 
Hamburg,  Germany 

Staff  Midwife 
York  District 
Hospital 

'-Having  been  introduced  to  the  baby  calmer  on  1 

Will  NOT  affect  the  baby  's  genuine  cry  for  help  when 
the  baby  is  hungry,  cold,  wet  or  in  pain 

Manufactured  by  Ameda  Switzerland,  a  leading  supplier 
of  products  for  the  nursing  mother  and  infant,  BabyShh  was 
developed  with  the  help  of  paediatricians.  It  can  be 
introduced  at  any  time  during  the  long  effective  period  of  8 
months.  At  the  touch  of  a  finger  BabyShh  emits  "white" 
(patternless)  sound,  like  that  of  rustling  leaves  or  distant 
waterfalls  which  de-stimulates  and  thus  soothes  the  crying 
infant.  The  effect  of  the  sound  Shhh...  is  after  all,  well  known. 

This  small  portable  unit  is  self  contained  and  is  supplied 
complete  with  a  long  lasting  battery 


STOCKISTS  REQUIRED  FOR 
THIS  EXCITING  NEW  PRODUCT 


Baby 

To  Egnell  Ameda  Ltd,  FREEPOST  (BS6462). 
Taunton,  Somerset  TA I  1  BR  Tel  (0823)336362 
Please  send  further  information  on  your 
ng  wiums  and  Babies   fu|1  product  range  □  Please  ask  your  sales 
MEDA  representative  to  call  □ 


Company 


LETTERS 


Final  check 
'good  sense' 

How  refreshing  it  was  to  read  the 
supervision  proposals  of  the 
Pharmaceutical  Society  of 
Northern  Ireland  (C&D  May  6, 
p755).  I  was  so  overwhelmed  to 
see  such  good  commonsense 
from  a  body  which  represents  this 
profession  that  I  immediately  cut 
out  this  item  and  sent  it  to  Bernard 
Silverman,  president  of  the  Royal 
Pharmaceutical  Society  (along 
with  a  little  advice) .  I  am  confident 
that  the  president  will  not  take  the 
advice  nor  see  the  sense  in  the 
PSN1  proposals  which  seem  to 
concur  with  the  requirements  of 
the  final  checkers. 

I  find  it  difficult  to  imagine  that 
any  "hue  and  cry"  was  heard  in 
the  Province  in  response  to  these 
suggestions  which  are 
understandable  in  terms  of  logic 
and  commonsense  and  require  no 
misleading  arguments  and  no 
threats  or  intimidation  to  make 
them  acceptable.  And  I'll  wager 
no  SGM  was  called  in  Northern 
Ireland  by  '  'non-checkers" . 


D.J.  Liston  MPS 

Birmingham 


Defeating  the 
'snipper' 

For  those  chemist  contractors 
who  have  read  their  April  PSNC 
News,  contained  therein  is  a  legal 
way  to  defeat  the  dreaded 
"snipper"  of  calendar  packs. 

Too  often  the  drive  for  extra 
turnover  has  caused  unnecessary 
friction  between  neighbouring 
community  pharmacists.  Trying 
to  ingratiate  themselves  with  an 
ever  demanding  public,  some 
pharmacists  are  reducing 
themselves  to  money  grabbing 


shopkeepers  in  their  attempts  to 
defeat  original  pack  dispensing 
instead  of  realising  their 
acknowledged  expertise  on 
medicines,  being  professionals  in 
a  retail  environment. 

So,  the  next  time  an  FP10 
requires  30  days  supply  of  a 
calendar-packed  product,  let  the 
snipper  waste  his  time  and  fiddle 
about  to  dispense  the  exact 
quantity.  The  true,  well  read, 
professional  will  obviously 
dispense  the  relevant  number  of 
complete  sub  packs,  which  will 
exceed  30  days  supply,  endorse 
clearly,  and  be  paid  accordingly. 

Do  not  forget  to  check  that  the 
packs  are  calendar  marked  or  you 
will  have  to  dispense  the  exact 
quantity  prescribed. 

Congratulations  to  PSNC  for 
such  a  lucid  explanation. 


David  Thomas 

Wolverhampton 


Brylcreem 
and  'shades' 

C&D  (April  1,  p499)  published  a 
letter  from  Mr  John  Bowlt, 
managing  director  of  Shades 
International,  referring  to  our 
Brylcreem  sunglasses  offer. 

Our  reference  to  shades  in  any 
publicity  material  relating  to  our 
offer  was,  and  is  intended  as,  a 
generic  use  of  the  off-beat  word 
"shades"  meaning 
' '  sunglasses ' ' .  For  this  reason  we 
state  that  the  shades  to  which  our 
publicity  and  offer  refer  has  no 
connection  with  the  branded 
Shades  sunglasses  produced  and 
sold  by  Shades  International. 
Furthermore,  the  sunglasses 
available  through  Brylcreem 's 
offer  are  not  supplied  by  Shades 
International. 


A.N.  Tisman 

Marketing  manager 

Beecham  Toiletries  &  Healthcare 


Pharmacist  Mrs  Margaret  Curnier  of  R.J.  Dick,  Ballymena,  co 
Antrim,  won  a  long  weekend  in  Paris  in  a  recent  Crookes  Healthcare 
and  Sangers  (N.I.)  promotion.  The  lucky  winner  is  seen  here  with  Tom 
Mills,  chief  buyer,  Sangers  (left)  and  John  Fitzsimons,  regional 
account  executive ,  Crookes  Healthcare. 
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Incorporating  the  latest  unique  monoclonal  and 
polyclonal  antibody  technology,  Early  Bird  in  a  single 
test  ensures  virtually  100%  accuracy  on  the  day  of  a 
missed  period. 
It's  clear,  unequivocal  (J)  or©  result  is  obtained  in  just 
5  minutes  -  No  pipetting,  washing,  shaking  or  stirring! 
Order  now  through  your  usual  wholesaler  and  follow 
the  leader. 

ED  TO  APPEAL-PACKAGED  TO  DISPLAY 


rther  enquiries  to:  Kent  Pharmaceuticals  Ltd,  Letraset  Site  •  Wotton  Road -Ashford ■  Kent  TN23  2LL  Telephone:  (0233)  38614. 


SICWS 


Smith  &  Nephew's  senior 
management,  fresh  from  a  brush 
with  royalty,  announced  first 
quarter  figures  last  week. 

Turnover  of  £152m  is  running 
12  per  cent  up  on  the  same  period 
last  year  and  pre-tax  profit  of 
£29. 2m  is  up  by  20  per  cent. 

The  company  says,  as 
Wellcome  did  earlier  in  the  month, 
that  movements  in  exchange  rates 
are  not  affecting  its  figures.  The 
strong  pound  was  said  to  have 
hindered  progress  last  year. 

S&N's  European  operation 
has  just  been  boosted  by  what 
chief  executive  Eric  Kinder 
describes  as  a  "rare  honour 
seldom  bestowed  on 
businessmen". 

King  Carlos  of  Spain  has  just 
received  Mr  Kinder,  S&N 
chairman  Kenneth  Kemp  and 
managing  director  Alan  Fryer  at 
his  palace  in  Madrid.  The  meeting 
marked  the  company's  25  years  of 
manufacturing  in  Spain. 


High  hopes 
for  Kodak 


launch 


Advanced  publicity  for  Kodak's 
unique  Creat-a-Print  enlargement 
centres  began  in  earnest  last 
week. 

The  company  released  details 
of  a  six  month  trial  in  the  US 
where  a  shop  using  the  machine  is 
claimed  to  have  increased 
enlargement  business  by  500  per 
cent. 

Kodak  are  getting  ready  now 
for  their  UK  launch  in  July  (see 
Counterpoints).  The  machines, 
as  pharmacists  will  be  advised, 
allow  customers  to  take  any 
35mm  negative  and  by  looking  at 
a  video  image,  pick  out  any  aspect 
and  enlarge  it. 

The  process  is  said  to  take 
about  five  minutes.  Kodak  say 
that  during  the  trial  90  per  cent  of 
customers  operated  the  machines 
themselves  (as  you  would  a 
photocopier),  without  the  need  of 
any  staff  assistance. 


Warner-Lambert  sell 
haircare  interest 


Warner-Lambert  sold  the  Henara 
and  Hudnut  hair  care  ranges  to 
newcomer  European  Brands 
Group  for  £10m  last  week. 

Under  the  terms  of  the  deal, 
Warner  continue  to  manufacture 
and  distribute  the  products  for  a 
transition  period  of  six  months. 
But  their  responsibility  for  sales  of 
the  two  ranges  ceases  at  the  end 
of  May. 

EBG  joint  managing  director 
Eddie  Styring  says  the  acquisition 
represents  a  "further  important 
step  in  our  strategy  of 
international  expansion  for  our 
fragrance  and  beauty  product 
business" .  The  brands  will  join  a 
portfolio  that  includes  Coty  and 
Goya  products. 

Henara  shampoos  and 
conditioners  are  said  to  claim  3  per 
cent  and  6.3  per  cent  of  their 
markets  when  sold  through 
pharmacies. 

Warner    have     still  to 


completely  break  their  connection 
with  hair  care  —  they  are  still  in 
negotiations  with  Henkel  of 
Germany  to  end  a  UK  marketing 
agreement  for  the  Poly  hair  care 
range.  Warner  spokesman  Mike 
Gates  told  C&D  that  the  range 
remains  their  responsibility  '  'until 
further  notice".  Warner's 
intention  to  sell-off  the  non-core 
business  was  made  public  two 
months  ago.  EBG  were  formed 
last  Summer  with  the  City-backed 
£17. 4m  acquisitions  of  Beauty 
International  Fragrances  Ltd  and 
Crombie  Eustace  Ltd. 
■  Macarthy  pic  chairman 
Nicholas  Ward  told  C&D  this 
week  that  negotiations  are  "still  in 
progress"  for  the  sale  of  their 
manufacturing  division  to  an 
unamed  party.  And  International 
Laboratories,  confirmed  their 
business  remains  '  'in  the  process 
of  being  sold" ,  as  first  reported  in 
Business  News  on  April  8,  p597. 


Unilever  raise 
borrowing 
limit 


Shareholders  increased 
Unilever's  borrowing  limit  to 
about  £18bn,  adding  an  extra  £4bn 
of  possible  buying  clout,  at  last 
week's  AGM. 

The  company,  which  has  just 
withdrawn  from  a  deal  to  buy 
Elizabeth  Arden  and  Faberge  is 
being  linked  in  the  City  with 
Beecham's  Yardley  and  Lentheric 
cosmetics  division. 

Shareholders  at  the  meeting 
were  told  by  chairman  Michael 
Angus  to  expect  restructuring 
costs  as  the  group  prepares  for 
1992  and  the  completion  of  the 
single  European  market. 

He  said  the  company  has 
selected  prestige  skin  care  as  a 
market  where  they  can  develop 
their  business. 


Calling  Mr  X 

Merger  talks  between  Beecham 
and  SmithKline  gained  a  bizarre 
post-script  this  week  when  it  was 
revealed  that  a  mystery  man  is 
calling  national  newspapers  in  an 
effort  to  stop  the  deal  going  ahead. 

According  to  The  Daily 
Telegraph,  the  well-informed 
caller  argues  against  the  merger, 
"seems  to  have  personal 
experience  of  both  companies' 
operations  on  either  side  of  the 
Atlantic". 

The  Telegraph  describe  him  as 
bringing  '  'a  breath  of  fresh  air  to  a 
deal  sewn  up  with  much  fanfare 
but  a  shameful  dearth  of 
information". 

H  N  Norton  &  Co  Ltd  have  moved  their 
service  departments  to  Gothic 
Centre,  North  Circular  Rd, 
Edmonton,  London  N18. 
However,  the  sales  and 
administration  offices  are 
remaining  Patman  House,  South 
Woodford,  London  E18.  Tel: 
01-530  7166. 


Thatcher's 
Sunday  "no" 

The  Prime  Minister  has  again 
underlined  her  determination  not 
to  be  subjected  to  a  further 
political  humiliation  by  trying  to 
force  through  unacceptable 
legislation  to  reform  the  Sunday 
trading  laws. 

While  describing  the  present 
law  as  "not  fair  and  not 
consistent"  she  made  clear  that 
she  still  bitterly  regrets  the  earlier 
occasion  when  the  House  of 
Commons  defeated  the 
Government ' s  Bill  to  permit  shop 
keepers  to  set  their  own  hours  for 
Sunday  trading. 

Mrs  Thatcher  said:  "I  hope 
that  before  any  Bill  was  ever 
brought  in,  there  would  be  virtual 
agreement  in  the  House  on  what  it 
should  contain." 
■  The  'European  defence'  a 
tactic  used  by  some  DIY  retailers 
to  avoid  prosecution  when 
opening  on  Sunday's  will  be  tested 
for  legality  shortly.  The  Court  of 
Appeal  is  due  to  rule  on  a  case 
referal  to  the  European  Court. 


"Green" 
scorn 

To  call  any  battery  totally 
environmentally  friendly  is  a 
"complete  fallacy,  if  not  a  con", 
according  to  Vidor  Batteries' 
sales  and  marketing  director 
Barry  Wells. 

He  issued  a  statement  last 
week  saying  that  traders  who 
stock  batteries  said  to  be  harmless 
to  the  environment  are  being 
'  'duped  by  marketing  hype" . 

Mr  Wells  says:  "Like  most 
manufacturers,  we  have  been 
working  hard  to  reduce  the  usage 
of  both  mercury  and  cadmium  in 
our  zinc  carbon/zinc  chloride  and 
alkaline  batteries.  However,  the 
fact  remains  that  a  battery  still 
contains  many  active  chemicals." 

For  example,  the  potassium 
hydroxide  concentrated  solution 
found  in  alkaline  batteries,  is  one 
of  the  most  caustic  materials 
known,  says  Mr  Wells. 
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Until  Mums  S  t  art  Doing  T  h  is, 
Savlon  Will  A  l  w  a y s  Be  Brand  L e a  d e r  . 


Preventative  medicine!'  Good  idea,  but  any  little 
devil  worth  his  skateboard  will  soon  find  a  way  to  bump, 
graze  or  cut  himself. 

That's  why  Savlon  Cream  is  brand  leader. 

Because  mums  know  it's  kind  to  scraped  knees,  easy 
on  grazed  elbows  but  tough  on  troublesome  germs. 

But  that's  only  half  the  story,  because  there's  Savlon 
Liquid  too.  Perfect  for  cleaning  dirty  surfaces,  filthy  floors 
and  (dare  we  say  it?]  grubby  toilet  seats.  A  must  for  most 
household  tasks. 

And  this  year,  thanks  to  our  continuing  commitment 
to  a  hard-hitting  advertising  campaign,  and  the  reckless 
nature  of  nine  year  olds,  Savlon  products  will  be  in  even 
greater  demand. 

Ensuring  children  everywhere  are  Savlon  Safe.  I. ike 
your  sales. 

KEEPING     FAMILIES     SAVLON  SAFE 

CARE  LABORATORIES  LIMITED   A  WHOLLY  OWNED  SUBSIDIARY  OF  IMPERIAL  CHEMICAL  INDUSTRIES  PLC    SAVLON   IS  A  TRADEMARK 
CARE  1  ABORATORIES  LIMITED.  LINDOW  HOUSE,  BEECH  LANE.  WILMSLOW  CHESHIRE  SK9  5HG   TEL    (0625)  535577 


©Savlon 


BUSINESS  NEWS 


Glaxo  chief  exec  quits 


Glaxo  chief  executive  Bernard 
Taylor  resigned  this  week  after 
chairman  Sir  Paul  Girolami 
reorganised  the  company's  top 
management,  and  demoted  his 
number  two. 

Mr  Taylor,  53,  a  non- 
pharmacist  who  ran  Glaxo 
Pharmaceuticals  between 
1984-86,  had  been  with  the 
company  for  26  years. 


He  is  replaced  by  Dr  Ernest 
Mario,  50,  a  pharmacist  who  has 
been  managing  Glaxo 's  North, 
Central,  and  South  American 
operations. 

Glaxo's  share  price  lifted  after 
the  announcement,  apparently 
urged  on  by  the  City  view  of  the 
resignation  that  it  demonstrates 
that  the  company  is  'chairman- 
led'.  (See  In  the  City). 


Glaxo  report 

on  R&D 
progression 

Glaxo  have  just  filed  a  product 
licence  application  for  their  anti- 
emetic ondansetron,  and  report 
"good  progress"  on  the  other 
compounds  in  their  development 
pipeline. 

"In  the  past  twelve  months, 
seven  compounds  have  moved 
forward  into  the  final  stages  of 
development.  Our  pipeline  of  nine 
full  and  sixteen  exploratory 
development  compounds  is  on 
track,"  Dr  Richard  Sykes,  group 
research  and  development 
director,  said  at  last  week's  annual 
research  presentation  to  analysts. 

The  company  aims  to  spend 
some  £300m  this  year  on  research 
and  development,  focussing  on 
seven  therapeutic  areas  which 
they  say  cover  all  major  diseases. 
Ondansetron  heads  the  list  of  full 
development  compounds  involved 
in  worldwide  clinical  trials.  This 
serotonin  antagonist  comes  as  an 
oral  and  injectable  preparation  for 
the  mamangement  of  emesis 
induced  by  cancer  chemotherapy 
and  radiotherapy. 

Encouraging  results  have 
been  reported  with  sumatriptan 
(GR43175)  a  serotonin  agonist  for 
oral  and  subcutaneous 
administration  for  migraine,  said 
Dr  Sykes.  Sumatriptan  is  on 
schedule  for  its  first  product 
licence  applications  early  next 
year,  he  added. 

Licence  applications  are  also 
expected  by  the  end  of  this  year 
for  Glaxo's  calcium  antagonist 
lacidipme  (GR43659)  which  offers 
a  once  daily  dose  for 
hypertension,  and  their  steroid 
fluticasone  propionate  for 
intranasal  and  topical  use. 
Applications  for  Salmeterol,  a 
long-acting  beta2-agonist  for 
asthma  relief  is  anticipated  for  the 
first  half  of  1990. 

Fluparoxan  (GR50360),  an 
alpha2-antagonist  antidepressant 
and  GR69153,  a  long  acting 
cephalosporin  antibiotic  have 
moved  into  full  development. 


Scottish  rate 
hope 

Scottish  businesses  received  a 
boost  this  week  when  the 
Government  announced  a 
commitment  to  end  the  wide 
disparity  between  levels  of  rates 
paid  there  and  in  the  rest  of  Great 
Britain. 

Scottish  traders  believe  they 
pay  £300m  a  year  more  in  rates 
than  English  and  Welsh 
counterparts  because  of  higher 
council  spending  and  the  fact  that 
two  rating  revaluations  have  been 
carried  out  in  the  last  nine  years. 
The  Inland  Revenue  has  only  just 
finished  a  revaluation  in  England, 
the  first  for  16  years. 

The  Government  believes  it 
will  take  about  five  years  to 
achieve  a  common  rates  poundage 
between  Scotland  and  England. 

Nielsen  add 
to  data  base 

An  integrated  market  information 
service  combining  retail  and 
consumer  data  for  health  and 
beauty  markets  has  been  launched 
by  Nielsen  Marketing  Research. 

Nielsen's  Health  and  beauty 
research  service  draws  consumer 
interviewing  together  with  retail 
tracking  to  provide  a  package  that 
covers  national,  regional,  retailer 
and  brand  issues.  Benefits 
include:-  measurement  of  sales 
through  all  health  and  beauty 
channels;  evaluation  of  the  impact 
of  the  in-store  environment  on 
sales;  understanding  of  consumer 
profiles;  and  input  for  trade 
marketing,  including  source  of 
purchase  analyses. 

Unichem's  survey  on  views  of  the 
planned  floatation  is  eliciting  a  high 
response  rate,  the  company  said 
this  week.  Management  services 
director  David  Walker  told  C&D 
he  is  "very  pleased"  with  the 
number  of  members  replying  and 
he  expects  the  figure  to  reach 
over  2,000  by  the  end  of  the 
week. 


W  THE  CITY 

The  market  took  heart  from  an  unexpected  improvement  in 
the  trade  figures  to  push  the  broadly  based  FTSE-100  index 
through  the  2,100  barrier  in  recent  weeks,  with  an  index  peak 
of  2,132.5  marking  a  post  1987  crash  high.  However, 
although  the  market's  worst  fears  may  have  been  soothed, 
continuing  inflationary  pressure  and  sporadic  concerns  of  a 
further  interest  rate  rise  hike  will  leave  the  market  subdued  . 

The  health  and  household  sector  continues  to  ride  the 
enthusiasm  which  greeted  the  Beecham/Smithkline  merger, 
with  takeover  speculation  affecting  shares  in  companies  such 
as  Fisons,  Reckitt  &  Colman  and  Smith  &  Nephew. 

The  commercial  and  industrial  logic  of  Beecham's 
transatlantic  link  up  was  widely  applauded  while  the 
somewhat  complicated  financial  structuring  was  regarded  as 
creative,  giving  shareholders  in  both  companies  equal  say  in 
the  future. 

In  their  quarterly  review,  analysts  team  at  stockbrokers 
James  Capel  expect  further  outperformance  from  the  sector 
as  the  year  goes  on,  especially  if  the  dollar  remains  steady. 

Glaxo  issued  a  research  progress  report  in  presentations 
in  London  and  New  York,  underlining  the  company's 
confidence  in  its  R&D  pipeline  in  which  it  will  be  investing 
£300m  this  year.  However,  the  market,  perhaps  unfairly, 
remained  unimpressed  seeing  little  new  in  the  update. 

Nevertheless,  shares  in  Glaxo  have  been  the  best 
performer  over  the  past  three  months  —  a  trend  not  marred 
by  the  unexpected  news  this  week  that  its  chief  executive  is 
to  step  down.  The  company's  shares  actually  rose  slightly  on 
the  announcement  reflecting  the  market's  perception  of 
Glaxo  as  a  chairman  led  company. 

As  well  as  soaking  up  some  of  the  post-Beecham 
euphoria,  shares  in  Fisons  have  also  been  responding  to 
speculation  over  the  outcome  of  the  US  advisory  committee 
meeting  on  the  approval  of  its  anti-AIDS  pneumonia  drug, 
pentamidine.  Some  stockbrokers,  however,  regard  this  as  a 
side  show  to  the  central  issues  concerning  the  future  of  Intal 
and  Tilade;  the  former's  main  patent  expires  this  August 
while  the  recent  launch  of  the  latter  has  met  with  a  lacklustre 


response. 


COMING  EVENTS 


YPG  talk 

The  Young  Pharmacists'  Group 
Midlands  regional  conference  is 
being  held  at  Aston  School  of 
Business,  on  June  18. 

The  theme  for  the  day  will  be 
"Diagnostic  testing",  with 
visiting  speakers  from  the 
Regional  Health  Authority  and 
Boehringer  Corporation.  There 
will  also  be  reports  on  relevant 
YPG  working  parties. 

S&N's  talks 

Smith  &  Nephew  Pharmaceuticals 
are  holding  two  joint  meetings  for 
optometrists  and  pharmacists.  Dr 
Graham  Hopkins  from  Smith  & 
Nephew  will  talk  on  '  'The  medical 
treatment  of  glaucoma ' ' . 

The  meetings  will  be  held  in 
Sutton  Coldfield,  Birmingham  on 


June  6  and  Norwich  on  June  7. 
Buffet  and  wine  will  be  provided. 
Further  details  from  Heather 
Thomas  at  Smith  &  Nephew  on 
04023  49333. 

Tuesday,  May  16 

Barking    Branch,  RPSGB. 

Academic  Centre,  Oldchurch  Hospital 
at  7.30pm.  Annual  meeting,  followed 
by  "Poison"  from  a  member  of  New 
Cross  Hospital  Poisons  unit. 

North  Metropolitan  Branch, 
RPSGB.  School  of  Pharmacy, 
Brunswick  Square,  WC1  at  7.30pm. 
Annual  meeting.  "Book-keeping  for 
small  businesses",  Mr  Patel. 

Wednesday,  May  17 

Wembley    Branch,  RPSGB. 

Century  Hotel,  Forty  Avenue, 
Wembley  at  7.30pm.  "Light  hearted 
buffet  supper  quiz". 

Thursday,  May  18 

Chiltern  Region,  RPSGB.  Board 
room,  AMI  hospital.  Great  Missendon 
at  7.30pm.  Annual  meeting. 
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APPOINTMENTS 


WALTHAM  FOREST  HEALTH  AUTHORITY 
MENTAL  HEALTH  UNIT 
PHARMACY  DEPARTMENT 
PHARMACY 
TECHNICIAN 

Salary  £6289  -  £7950  Including  London  Weighting  Allowance 

A  certificated  pharmacy  technician  is  required  for  the  Mental  Health  Unit 
based  at  Claybury  Hospital,  Woodford  Bridge. 

For  this  small  and  friendly  department  duties  will  include  dispensing  for 
self-medication  patients  attending  the  Day  &  Rehabilitation  Units,  those 
preparing  for  a  more  community  orientated  service  and  to  in  and  out- 
patients. You  will  also  participate  in  monitoring  our  service  at 
ward/department  level.  We  operate  the  Regional  computer  system  for  the 
procurement,  dispensing,  accounting  and  stock  control  of  pharmaceuticals 

For  further  information,  contact  Lawrie  Allum  on  01  504  7171  ext  23. 

Job  Description  and  application  form,  available  from  the  Personnel 
Department,  on  01  504  7171  ext  144. 

Closing  date:  19th  May  1989 

This  Authority  aims  to  be  an  equal  opportunities  employer 


AGENTS  REQUIRED  FOR 

1 )  ESSEX,  PART  HEREFORDSHIRE, 
CAMBRIDGESHIRE  AND  ANGLIA  and 
2)  SOUTH  WALES 

Experienced  Sales  Agents,  well  connected  with 
retail  pharmacies  and  resident  in  one  or  other  of 
the  above  areas,  should  contact  Inecto  NOW. 
Generous  commission  terms  and  full  back  up 
services  given. 
INECTO  HAIR  CARE 
22,  ST.  MARGARETS  ROAD.  HANWELL, 
LONDON  W7  2PS. 


POTTERIES,  WEST  MIDLANDS,  SOUTH  WALES, 
WEST  COUNTRY 

Wholesale  agents  required,  experienced,  hardworking,  with 
existing  contacts,  to  carry  competitively  priced  British  Made  Hair 
Goods  etc.,  to  Wholesale  —  Chemists,  Stationers,  Smallwares, 
Haberdashers,  Hairdressers,  Non  Food  Cash  &  Carry, 
Supermarket  and  Store  Groups  etc.  Good  commission.  Please 
send  details  to  Box  C&D  3335. 


MANUFACTURING  CHEMIST 

Required  for  distinguished  independent 
Manufactuer  of  fine  soaps  and  toiletries. 

The  person  appointed  will  be  responsible 
for: — 

The  Quality  Control  of  raw  materials  and 
finished  production. 

Development  of  new  product  lines. 

The  manufacture  of  products  with  the 
liquid  filling  department. 

A  knowledge  of  perfumery  would  be  an 
advantage. 

In  return  we  are  offering  good  working 
conditions,  B.U.P.A.,  life  assurance  and 
contributory  pension.  Please  send  C.V. 
to — 

MRS.  P.  SWIFT,  H.  BRONNLEY  &  CO.  LTD.,  RADSTONE 
ROAD  WORKS,  BRACKLEY,  NORTHANTS  NN13  5AU. 


HASTINGS  HEALTH  AUTHORITY 
ST  HELENS  HOSPITAL 

PHARMACY  TECHNICIAN 

Full  or  part  time  salary  £5,532-£7,193  pro  rata 

Applications  are  invited  from  enthusiastic  suitably  qualified  Pharmacy 
Technicians  to  join  a  friendly  team  providing  the  Pharmaceutical  patient 
services  to  St  Helens  and  its  peripheral  hospitals.  Previous  experience, 
although  an  advantage  is  not  essential  as  training  will  be  given. 

A  District  Pharmacy  computer  system  is  currently  being  installed,  and 
the  new  District  General  Hospital  is  under  construction.  Hospital 
accommodation  may  be  available  for  a  single  person. 

For  further  information  and  an  informal  visit  contact  Mr  M.  Whitfield  on 
0424-720444  ext  245. 

Application  form  and  job  description  from  Mr.  J.  Holland,  Personnel 
Officer,  St  Helens  Hospital,  Hastings  (0424)  720444  ext  236. 

Closing  date  3rd  June  1989. 
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LABELLING  SYSTEMS 

[I  max**  i 

Simply  the  best 

BUSINESS  OPPORTUNITIES 


PHOTOFINISHER 

A  large  group  of  Northern 
Ireland  pharmacists  require  the 
services  of  a  substantial 
photofinisher. 

'TIN-  Mviwm,ei  SiiiiH&ier  siiust  foe 
capable  of  producing  high 
quality  work,  a  full  range  of 
photographic  services,  and  a 
Province-wide  distribution 
network. 

Details  and  quotations  should 
he  sent  to  the  Ulster  Chemists1 
Association,  73  University 
Street,  Belfast  Hi  7  ML. 


PRODUCTS  &  SERVICES 


BEECHNUT  BABYFOODS 

*  PURE  NATURAL  INGREDIENTS 

*  NO  ADDED  SUGAR  IN  MANY 
VARIETIES 

*  SINGLE  INGREDIENT  PRODUCTS 

ELIKO  FOOD  DISTRIBUTORS  LTD 

TEL:  01-801  9977 


With  an  average  weekly 
readership  of  over  28,000 
Chemist  &  Druggist  classified 
provides  the  ideal  medium  for  all 
your  Classified  Advertising  needs. 


Duncan  Reed  0732  364422. 


PATIENT  MEDICATION  RECORD 
LABELLING  SYSTEM 

■  Faster  U  Easier  to  use   MFull  drug  interaction 
MFull  BNF  Warning  ■  Direct  order  entry 

AND  YOU  CAN  TRY  BEFORE  YOU  BUY 

FREE  VIDEO  CASSETTE  AVAILABLE 

Contact  David  Coleman  or  Mike  Spnnce  MPS 
For  a  demonstration  or  trial 

PARK  SYSTEMS  LTD  051-298  2233 

A  FULL  RANGE  OF  PC  BASED  LABELLING 
PMR  CARDS  &  FORMS  ARE  AVAILABLE 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


A. 


m 


ORAL  ABEL  PC 

"The  Ultimate  in  pharmacy  labelling..." 

"Versatile"  "Uncomplicated" 
"IBM  PC  Compatible"  "Quality  Software" 


:esg: 


Computer  Systems  Limited 


NOW:  also  available  with  patient  records 


Village  Workshops,  Prestwich, 
Manchester  M25  8WB. 
ENQUIRIES:  061-773  7909 


John  Richardson 
Computers  Ltd 


►  In  Pharmacy  Labelling 

►  In  Auto-Order  Stock  Control 

►  In  Customer  Service 
In  Systems  Development 

Full  patient  records  with  drug  interactions 

FRFKPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 


LABELS 


QUALITY  LABELS  delivered  in  14  DAYS' 
||  OR  NO  CHARGE— 

Thafsthe 


Thafsthe 
PARK  PRINTING  PLEDGE 

PARK  PRINTING,  183  GREAT  HOWARD  STREET 

051.298  2233 

#  Om«  APPUCS  TO  U.K.  MAINLAND  ONLY:  WWTTIN  DtTAMS  MOMMO. 


840 


CHEMIST  &  DRUGGIST  13  MAY  1989 


STOCK  FOR  SALE 


rr  SAVE  WITH  CAMPDALE 


CAMPDALE  LTD 

67,  CENTRAL  ROAD,  HUGGLESCOTE, 
COALVILLE,  LEICESTER  LE6  2FJ. 

Subject  to  availability 


PROTHIADEN  75MG 
AMOXIL  500MG 
ADALAT  10MG 
ZYLORIC  300MG 
INDOCID  25MG 


FULL  PRICE  LIST  SUPPLIED  ON  REQUEST 
24  HOUR  ANSWER  SERVICE. 

SAVE  £  £  with  CAMPDALE  LTD 

COALVILLE  (0530) 
510520  / 


SAVE  £££££££££ 


Horn&CIE       Tlx:  41 9037  Horn  CH 
POBox66        Fax:  (010  41}  22  782  6568 
1217  Meyrin2  or:  (010  41 )  22  782  4292 
Switzerland 

We  can  supply 
ETHICALS  FROM  SPAIN 
at  very  competitive  prices 

Please  ask  for  quotes 

l/l/e  can  also  supply  from  all  other 
EEC  COUNTRIES 


SHOPFITTINGS 


SHOPF ITTING  &  CONTRACTING 

EXCELLENT  PRE-LAUNCH  OFFER  for  LATEST 
'SERIES  2000'  PHARMACY  SHOP  EQUIPMENT 
backed  by  RELIABLE  &  COMPLETE  CONTRACT  SERVICE 

FOR  DETAILS  OF  OFFER  PHONE 

01-328  9628 

28  NOTTTINGH AM  PLACE    LONDON  W1 M  3FD 


Webb  Shoplifters  Ltd 

offer  the  following  services 
Shelving,  Display  Fittings,  Made  to  Measure  Counters  and  Showcases,  Card 
Units,  Suspended  Ceilings,  Floors,  Fronts,  Shutters.  All  types  of  Signs, 
Decorative  and  Modernisation  Works.  The  Complete  Shoptittlng  Service. 

For  a  fast  reliable  competitive  job  telephone 
PAUL  WEBB  ON  HIGH  WYCOMBE  0494-716516 
24  HOUR  ANSWER  SERVICE 


Quality  Hot  (jet* 


1.  Creators  of  imaginative  concepts  that  work. 

2.  Specialists  in  both  traditional  &  continental  dispensary 
fittings. 

3.  Competitive  prices  &  attractive  finance  facilities  which 
makes  quality  affordable  to  all.  


BRISTOL 
0761  -41  3941 


EXETER 
0392-437791 


M!K 


III 


Specialists  in 
pharmacy  design 
and 

construction 


the  shopfitters 


LUXLINE  LTD 
8  Commerce  Way,  Leighton  Buzzard 
Bedfordshire 
Telephone:  (0525)  S81356 
Fax:(0525)382761 


NPA 
APPROVED 


CI   Apeils  Systems  Ltd 

m  Unit  P,  Kingsway  Trading  Estate 

limria«;rh  Kingsway ,  Luton,  Beds  LU 1  1  LP 

umaascn  Te|ephone.  Luton  (0582)  4571 11  Approved 
Fama  «  national 

Shopfitting  styles 
for  modern  selling 

★  Competitive  prices 

*  Attractive  designs         ★  Dispensary  fittings 

*  Unsurpassed  quality       ★  Incredible  space  saving 
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Pharmacist 
m: :  mi  far 
cathedral 

Pharmacist  Tony  Lawrence  is 
hoping  you  will  take  up  your  seats 
at  a  jazz  concert  of  spirituals, 
hymns  and  gospel  music  being 
presented  by  his  wife  Denise  at 
Worcester  Cathedral  in  aid  of 
urgent  repairs  to  the  tower. 

Denise  and  Tony  have  been 
running  the  successful  Storeyville 
Tickle  jazz  band  for  some  five 
years,  in  which  Denise  sings  and 
Tony  plays  the  piano.  Their 
repetoire  features  blues,  gospel 
and  traditional  music  and  they 
have  played  at  many  national  jazz 
festivals  and  clubs.  Storeyville 
Tickle  have  made  several 
recordings  which  are  now  heard 
on  radio,  and  they  have  also 
appeared  on  television. 

The  concert  entitled  '  'Just  a 
Closer  Walk  with  Thee"  is  the 
first  jazz  concert  to  be  presented 
in  Worcester  Cathedral  —  said  to 
be  the  favourite  venue  for  Elgar 
when  he  played  his  "Enigma 
Variations".  The  musicians, 
electricians,  deisgners  and 
printers  have  all  given  their 
services  free. 

Tony  says:  "I've  2,500  seats 
to  sell  at  £3.50  for  July  23  at  8pm 
and  I  would  be  very  pleased  to  find 
support  from  fellow 
pharmacists."  Contact  the  Appeal 
Office,  10a  College  Green, 
Worcester  WR1  2LH.  Tel: 
Worcester  29145. 


Barn  dance 

A  group  of  pharmacists,  under  the 
banner  Pharmacy-Aid,  are 
organising  a  charity  barn  dance  in 
aid  of  Jaipur  limb  centre  and  eye 
camps  of  India.  It  will  be  held  at 
Darlaston  Town  Hall,  Darlaston 
on  June  30  at  7.30pm.  Tickets,  £6 
(£3  for  under  15s)  include  a  buffet 
dinner.  Contact  Mr  B.  Patel  on 
021  357  9536,  or  Kassetts 
Chemists  on  021  526  6991. 


TPFOPIF 


The  Pharmaceutical  Society  of  N.  Ireland  marked  the  retirement  of 
Professors  P.F.  D  'Arcy  (left)  and  R.  Grigg  (right)  from  the  Council 
last  month.  The  Society  President,  Mr  Tom  Hunter  (centre)  thanked 
both  for  their  contribution  to  the  profession  over  the  years;  Prof  D' Arcy 
during  his  18  years  as  head  of  the  department  of  pharmacy  and  Prof 
Grigg  as  the  Queen 's  University  representative  on  Council  for  the  past 
14  years 


AAH  help  for  Glasgow 


AAH  Pharmaceutical's  Paignton 
and  Bristol  Branches  are  joining 
forces  on  May  20  for  a  sponsored 
walk  designed  to  raise  £45,000  for 
a  new  maxillofacial  implants  unit  at 
Glasgow  Canniesburn  General 
Hospital. 

Paignton  Branch  has  written 
to  all  AAH  Pharmaceuticals 
branches  appealing  for  funds  and  a 
coachload  of  staff,  family  and 


friends  of  AAH's  Bristol  branch 
will  be  joining  the  walk.  And  the 
Glasgow  branch  are  co-ordinating 
a  sponsored  bicycle  ride  to  be  held 
on  June  3. 

An  account  has  been  set  up  for 
private  donations  to  the  "Maxillo- 
facial Implants  Fund"  at  the 
NatWest  Bank,  Victoria  Street, 
Paignton,  (sort  code:  60.16.11. 
Account  no:  57675406). 


Scottish  elections 


The  biographical  notes  of 
candidates  for  election  to  the 
Executive  of  the  Scottish 
Department  are  as  follows: 
Charles  Richard  Blythe,  Lanark, 
registered  in  1953.  Proprietor  of 
two  rural  pharmacies.  Chairman 
Lanarkshire  APC.  Commencing 
law  degree  (LLM)  in  September. 
David  Alexander  Bolton,  Dunfermline, 
registered  1969.  Chief  APhO 
Lothian  Health  Board.  Member  of 
the  Scottish  Executive  and  vice- 
chairman  of  the  Post  Qualification 
Education  Board. 
Or  James  Edwin  Bunney,  Lenzie, 
registered  1971.  Assistant  chief 
APhO  Greater  Glasgow  Health 
Board  and  current  chairman  APC . 
John  Irvine,  Largs,  registered  1959. 
Pharmacy  manager.  Member  of 
Scottish  Executive  and  member  of 
Argyll  and  Clyde  APC.  Member  of 
PGC  and  member  of  professional 
working  committee,  Joint  Boots 


Pharmacists  Association. 

Mrs  Elizabeth  Craig  McConechy, 

Johnstone,  registered  1969. 
Proprietor  pharmacist  and 
director  of  health  centre  pharmacy 
company.  Member  of  Scottish 
Executive  and  Greater  Glasgow 
Health  Board  and  the  PGC. 
Alan  MacDonald,  Dumfries, 
registered  1972.  Chief  APhO 
Dumfries  and  Galloway  Health 
Board. 

Graeme  Stewart  Millar,  Edinburgh, 
registered  1978.  Proprietor 
pharmacist.  Member  of  Scottish 
Executive  and  of  Lothian  Health 
Board.  Present  acting  vice- 
chairman  PGC. 

Ian  Scott  Swanson,  Edinburgh, 
registered  1959.  Lecturer  at 
Heriot-Watt  University.  Member 
of  Scottish  Executive. 

Voting  papers  will  be 
circulated  shortly  and  must  be 
returned  by  4pm  June  7. 


CPP  elections 

The  College  of  Pharmacy  Practice 
has  elected  two  new  governors  to 
the  three  available  places. 

Thomas  Bradley  and  John 
Farwell  replace  retiring  governors 
John  Balmford  and  Professor 
Brian  Hemsworth  while  Bernard 
Hardisty  is  re-elected.  Dr  Bradley 
previously  served  as  a  CPP 
governor  until  1988. 

CPP  chairman  Alan  Crabbe 
paid  tribute  to  the  work  of  John 
Balmford  as  the  "father  of  the 
College".  He  was  the  first 
chairman  of  the  Board  of 
management  back  in  1981  and  had 
been  the  first  chairman  of 
governors  in  1986.  Angus 
Macleod  MacConnachie  was 
elected  in  place  of  retiring 
associate  representative  Dr  A. 
Blenkinsopp. 

Membership  certificates  were 
presented  at  the  annual  meeting 
last  week  to  the  successful 
candidates  in  the  membership 
examinations  (C&D  December  10 
1988,  pl018)  and  the  winner  of 
the  Schering  Award,  Miss 
Christine  Clark  (Apnl  22,  p698) 
was  presented  with  a  cut  glass 
commerative  goblet. 


Pifco  Salton  Carmen  David  Branch 
becomes  Pifco  brand  manager. 

Unilever.  Charles  Miller  Smith,  Dr 
Okko  Mueller  and  Alexander 
Kemner  have  been  elected  to  the 
boards  of  Unilever  PLC  and  NV. 

Dyion  International  Ltd  have  appointed 
John  Chamberlain  as  managing 
director  and  Mike  Love  as 
commercial  and  trade  marketing 
manager.  Multiple  chemists  and 
wholesalers  are  now  the 
responsibility  of  Paul  Walbank. 

Roussel  Laboratories  Ltd  have 
appointed  George  Powderham 
director  of  Roussel  Uclaf,  North 
European  Zone.  Brian  Evans  is 
appointed  as  deputy  managing 
director  and  Tony  Playle  joins  the 
board  as  marketing  director,  UK 
and  Eire.  Jean-Francois  Labbe  is 
to  join  the  UK  board  as 
international  marketing  director. 
Roger  Barnes  becomes  marketing 
manager. 
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IT  NEEDS  TRAINING 
TO  APPLY  A  CREPE 
BANDAGE  PROPERLY 


f 


IT  NEEDS  ONLY  A 
PAIR  OF  HANDS 
TO  APPLY  TUBIGRIP 


When  patients  present  for  treatment  for  sprains  which  traditionally  need  a  bandage,  the 
most  practical  support  you  can  suggest  is  Tubigrip.  Crepe  bandages,  even  when  applied  by  an  expert, 
will  inevitably  work  loose  after  a  few  days,  especially  over  the  mobile  joints  of  elbows,  knees  and 
ankles.  And  patients  do  not  have  the  skill  to  re-apply  them  properly. 

A  double  layer  of  Tubigrip  gives  more  consistent  support  than  traditional  crepe,  and  patients 
can  easily  apply  it  at  home  because  size,  not  skill,  determines  the  degree  of  pressure  and  support 
which  Tubigrip  provides.  Once  applied,  the  elastic  spirals  move  within  the  bandage  to  give  an  even 
pressure.  The  result  is  an  effective,  comfortable,  less 
bulky  bandage. 

Tubigrip  will  provide  lasting,  effective  support 
day  after  day,  even  after  washing.  You  can  be  sure  that 
when  your  patients  are  using  Tubigrip,  you're  giving 
them  good  healthcare. 

Trademarks.  Tubigrip,  Seton  Healthcare 


Seton 

Healthcare  Group 

lubiton  House,  Oldham  0L1  3HS,  England. 

Tel:  061  652  2222  Telex:  669956  Fax:  061  626  9090 


HELPING     YOU     TO     CARE     FOR    THE  COMMUNITY 


We've  put  Kodak  Batteries 
in  their  rightful  place 


Show  you're  tuned  in  to  the  fastest  growing  battery  brand 
in  the  market  by  stocking  up  now. 


DA- 


mice 


POWER  THAT  LASTS    AND  LASTS 

Kodak  is  a  trade  mark 


